
210 / Public relations jako ovlivňování mínění

Použitá literatura

ALVARADO, M., THOMSON, J. O.: The Media Reader. BFI, Londýn 1998
ARNETT, R: S nasazením života; od Vietnamu po Bagdád, 35 let na válečných polích.

Columbus, Praha 1996
BAJČAN, R.: Techniky Public Relations aneb jak pracovat s médii. Management Press, 

Praha 2003
BERNAYS, E. L.: Propaganda. Ig Publishing, New York, 2004
BIOCCA, E: Communication in the Age of Virtual Reality. LEA, New Jersey 1995
BRAESTRUP, P.: Big Story - How the American Press and Television Reported and 

Interpreted the Crisis of Tet in 1968 in Vietnam and Washington. Yale University Press, 
New Haven 1983

BROSNAN, J.: The Primal Screen: A History of Science Fiction Film. Orbit, Londýn 1991
CAYWOOD, C. L.: Public Relations: Řízená komunikace podniku s veřejností. Computer 

Press, Brno 2003
COBLEY, P., BRIGGS, A.: The Media: An Introduction. Pearson/Longman, Harlow 2002
COLE, R.: Propaganda in Twentieth Century War and Politics. Scarecrow Press, Lanham 

1996
CONNELLY, M., WELCH, D.: War and the Media: Reportage and Propaganda, 1900-2003.

I. B. Tauris, Londýn 2005
CROTEAU, D., HONYES, W.: Media/Society: Industries, Images and Audience. Pine Forge 

Press, Thousand Oaks 1997
CULL, N. J., CULBERT, D., WELCH, D.: Propaganda and Mass Persuasion: A Historical 

Encyclopedia, 1500 - present. ABC-Clio, Santa Barbara 2003
CURAN, J.: Media and Power. Routledge, New York 2002
DeVITO, J. A.: Základy mezilidské komunikace. Grada Publishing, Praha 2001
ELLUL, J.: Propaganda - The Formation of Mens Attitudes. Random House / Vintage, 

New York 1973
EWEN, S.: PR!: A Social History of Spin. Basic Books, New York 1996
FTOREK, J.: Došlo k největšímu obchodu v dějinách showbyznysu. Lidové noviny, 

22. 10. 1999
FTOREK, J.: Public Relations a politika. Grada Publishing, Praha 2010
FTOREK, J.: Tipy a triky, jak „vyzrát“ na novináře. Trend Marketing, číslo 6-7, 2005
GERTH, J., GALL, C., KHAPALWAK, R.: The Reach Of War: Propaganda; Military’s 

Information War Is Vast and Often Secretive. New York Times, 11. 12. 2005
HAMMOND, P., HERMAN, E. S.: Degraded Capability: The Media and the Kosovo Crisis.

Pluto, Londýn 2000



Použitá literatura / 211

HALL, S.: Coding and Encoding in the Television Discourse. Hutchinson, Londýn 1980
HALL, S.: Representation: Cultural Representations and Signifying Practices. Sage

Publications & Open University, Londýn 1997
HALLIN, D. C.: Uncensored War: The Media and Vietnam. Oxford University Press, 

New York 1986
HERMAN, E. S., CHOMSKY, N.: Manufacturing Consent: The Political Economy of the 

Mass Media. Pantheon, New York 1998
HERMAN, E. S., McCHESNEY, R. W.: The Global Media, The New Missionaries of 

Corporate Capitalism. Continuum International Publishing Group, Londýn 2001
CHAPMAN, J.: Comparative Media History. Polity Press, Cambridge 2005
JIRÁK, J., KÔPPLOVÁ, B.: Média a společnost. Portál, Praha 2003
JODL, M.: Teorie elity a problém elity. Victoria Publishing, Praha 1994
JOWETT, G. S., O’DONNELL, V: Propaganda and Persuasion. Sage Publications, Londýn 

2005
KELLER, J.: Úvod do sociologie. Sociologické nakladatelství, Praha 2008
KEOGH, J.: President Nixon and the Press. Funk&Wagnalls, New York 1972
KOHOUT, J.: Rétorika: umění mluvit a jednat s lidmi. Management Press, Praha 1998
KUNCZIK, M.: Základy masové komunikace. Karolinum, Praha 1995
LAZARRSFELD, P: The Peoples Choice. Columbia University Press, New York 1948
LEWIS, J.: Constructing Public Opinion. Columbia University Press, New York 2001
MAZZETTI, M., DARAGAHI, B.: U.S. Military Covertly Pays to Run Stories in Iraqi

Press. L. A. Times, 30. 11. 2005
McLUHAN, M.: Understanding Media. New American Library, New York 1964
McNAIR, B.: The Sociology of Journalism. Arnold, Londýn 1998
MILLS, Ch. W: Mocenská elita. Orbis, Praha 1966
MOHL, S. R., BAKIČOVÁ, H.: Žurnalistika: Komplexní průvodce praktickou žurnalistikou.

Grada Publishing, Praha 2005
NERONE, J. C.: Last Rights: Revisiting Four Theories of the Press. University of Illinois 

Press, Urbana, Chicago 1995
PERKINSON, H.: Getting Better: Television and Moral Progres. Transaction Publisher, 

New Brunswick 1996
POSTMAN, N.: Technopoly: The Surrender of Culture to Technology. Vintage Books, 

New York 1992
PRATKANIS, A. R., ARONSON, E.: Age of Propaganda: The Everyday Use and Abuse of 

Persuasion. Owl Books, New York 2001
RUSHKOFF, D.: Coercion - Why We Listen to What „They" Say. Riverhead Trade, 

New York 2000
RUTHERFORD, P.: Endless Propaganda. University of Toronto Press, Toronto 2000
RUTHERFORD, P.: Weapons of Mass Persuasion: Marketing the War Against Iraq.

University of Toronto Press, Toronto 2004
SALISBURY, H.: Without Fear or Favour. Times Books, New York 1980



212 / Public relations jako ovlivňování mínění

SARDAR, Z.: Postmodernism and the Other: The New Imperialism of Western Culture.
Pluto, Londýn 1998

SARDAR, Z., LOON, B. V.: Introducing Media Studies. Icon Books, Cambridge 2000 
SVOBODA, V: Public relations moderně a účinně. Grada Publishing, Praha 2006 
STAUBER, J. C., RAMPTON, S.: Toxic Sludge is Good for You: Lies, Damn Lies, and the

Public Relations Industry. ME: Common Courage Press, Monroe 1995
ŠTĚDROŇ B., DOSTÁL 0. a kol.: Vybrané kapitoly z nové ekonomiky. Wolters Kluwer 

Praha 2010
TAILOR, P.: War and the Media: Propaganda and Persuasion During the Gulf War.

Manchester University Press, Manchester 1992
THUSSU, D. K., FREEDMAN, D.: War and the Media. Sage Publications, Londýn 2003 
TOMLINSON, J: Cultural Imperialism. Pinter, Londýn 1994
TOWNSEND, J.: The Interviewers Pocketbook. John Hunt Publishing, Alresford 1993 
TRAMPOTA, T.: Zpravodajství. Portál, Praha 2006
Trénink trenérů - manuál I.-II. SMARTER Training&Consulting, Praha 2005
TYE, L.: The Father of Spin: Edward L. Bernays & the Birth of Public Relations. Crown 

Publisher, New York 1998
WAYNE, M.: Dissident Voices: The politics of Television and Cultural Change. Pluto, 

Londýn 1998
WIEKE, T.: Rétorika v praxi. Rebo Productions, Praha 2005 
http://cs.wikipedia.org/wiki/%C5%BDurnalistika (8. 5. 2006) 
http://en.wikipedia.org/wiki/Public_Relations (15. 6. 2006) 
http://en.wikipedia.org/wiki/Psychological_operations (4. 4. 2006) 
http://en.wikipedia.org/wiki/Propaganda (12. 5. 2006) 
http://www.apra.cz/cz/index.php?show_page=text&section=7.1.1. (11.3. 2006) 
http://www.apra.cz/cz/index.php?show_page=text&section=7.1.2. (11.3. 2006) 
http://www.apra.cz/cz/index.php?show_page=text&section=7.1.3. (11.3. 2006) 
http://www.psywarrior.com/ (2. 2. 2006) 
http://www.part.cz/part/buxus/generate_page.php3?page_id=5923 (5. 5. 2006)

http://cs.wikipedia.org/wiki/%25C5%25BDurnalistika
http://en.wikipedia.org/wiki/Public_Relations
http://en.wikipedia.org/wiki/Psychological_operations
http://en.wikipedia.org/wiki/Propaganda
http://www.apra.cz/cz/index.php?show_page=text&section=7.1.1
http://www.apra.cz/cz/index.php?show_page=text&section=7.1.2
http://www.apra.cz/cz/index.php?show_page=text&section=7.1.3
http://www.psywarrior.com/
http://www.part.cz/part/buxus/generate_page.php3?page_id=5923

