
Použitá literatura:

1. Bamicoat J.: Posters, A Concise History, Thames and Hudson, London 1991

2. Boone L.E.,Kurtz D.L.: Contemporary marketing, 6th edition, The Dryden Press, 1989, 

str. 552

3. Brochand B., Lendrevie J.: Le Publicitor, 3e édition, Dalloz 1989

4. Dictionary of Advertising and Direct Mail Terms, Barron s Business Guides, 1987

5. Dunn S.W.,Barban A.M.: Advertising: Its Role in Modem Marketing, 6th edition, 

Hinsdale, Dryden Press, 1986

6. Enis B.M., Cox K.K.: Marketing Classics, A Selection of Influential Articles, 5th edition, 

Allyn and Bacon, Inc. 1985

7. Hinkle, Johnston, Lanigan: Cases in Marketing Management, Issues for the 1990s,

2nd edition, Prentice Hall, 1992

8. Kotier P.: Marketing Management, 7th edition, Prentice Hall 1991

9. Möwen J.C.: Consumer Behavior, 2nd edition, Macmillan Publishing Company, 1990

10. Němec P.: Public Relations, ^Zásady komunikace s veřejností, Management press, Praha 

1993

11. "Notebook: A Review of Current Promotions", Marketing Week, 11/5/87, str. 8

12. Ottův obchodní slovník

13. Patti C.H., Frazer C.F.: Advertising, A Decision-making Approach, Dryden Press 1988

14. Schultz D.E., Tannenbaum S.I.: Essentials of Advertising Strategy, Second Edition, 

NTC Business Books, 1988

15. The American Heritage Dictionary, Houghton Mifflin, 1991

16. The Merriam-Webster Thesaurus, 1989

17. The Oxford Encyclopedic English Dictionary, Clavendor Press, Oxford, 1991


