
Patrik Kajzar, Martina Chylková - Intercultural communication

THE LIST OF LITERATURE

[1] ALESSANDRA, T., 2017. The Four Zones of Interpersonal Space, [online] [20. 05. 
2019]. Available from: https://atworkjax.wordpress.com/2012/04/09/the-four- 
zones-of-interpersonal-space/

[2] ALNAP, 2019. Chapter 4: Communication techniques, [online] [05. 02. 2019]. 
Available from: https://www.urd.org/IMG/pdf/MP GB CHAPITRE4.pdf

[3] ADAIR, J., 2004. Efektivní komunikace. Praha: Alfa Publishing. ISBN 80-86851­
10-9.

[4] ANG, S. and L. V. Dyne, 2008. Handbook o f Cultural Intelligence: Theory, Mea­
surement, and Applications. New York: M. E. Sharpe. ISBN 987-0-7656-2262-4.

[5] ANONYMOUS, 2012. A Primer on39 Communication Studies, [online] [12. 12.
2018] . Available from https://2012books.lardbucket.org/books/a-primer-on- 
communication-studies/sO 1 -04-communication-competence.html

[6] ANONYMOUS, 2018. Kulturní inteligence: jak  se vztahují к různým kulturám naší 
psychologie, [online] [29. 01. 2019]. Available from https://cs.baiug.org/cultural- 
intelligence-how-we-relate-to-different-cultures-of-our-3133

[7] ANONYMOUS, 2019. Hofstede’s Cultural Dimensions, [online] [16. 01. 2019]. 
Available from https://is.mendelu.cz/eknihovna/opory/zobraz_cast.pl?cast=45070

[8] AYDIN, T., 2019. [online] [16. 01. 2019]. Available from http://yunus.hacet- 
tepe.edu.tr/~uras02/Hacettepe/4.sinif/Negotiation/Business%20Communica- 
tion.ppt

[9] BARRETT, M. and S. C. DAVIS, 2008. Applying social identity and self -  catego­
rization theories to children ’s racial, ethnic, national and state identifications and 
attitudes. In S. M. Quintana & C. McKown (Eds.), Handbook of race, racism and 
the developingchild (pp. 72-110). Hoboken: Wiley.

[10] BBC, 2018. Vite, со to je  CQ? Závisí na něm váš pracovní výkon. A spoustu 
dalšího, [online] [28. 01. 2019]. Available from http://absolvent.cz/clanek/vite-co- 
j e-cq-zavisi-na-nem-vas-pracovni-vykon-spoustu-dal siho

[11] BERNDT, R., ALTOBELLI, C. F. and M. SANDER, 2007. Mezinárodní 
marketingový management. Brno: Computer Press. ISBN 978-80-251-1641-8.

[12] BERTOLINI, M., 2016. Degrees o f Cultural Awareness, [online] [28. 01.
2019] . Available from https://infogram.com/degrees-of-cultural-awareness- 
1gdk8pdq0k442q0

[13] BODY LANGUAGE -  SCIENCE TOPIC. 2018. Body Language, [online] 
[05. 03. 2019]. Available from https://www.researchgate.net/topic/Body-Language

[14] BOUČKOVÁ, J. et al, 2003. Marketing. 1. vyd. Praha: C. H. Beck. ISBN 
80-7179-577-1.

[15] BUSINESS-TO-YOU.COM, 2019. Hofstede’s Cultural Dimensions, [on­
line] [15. 01. 2019]. Available from: https://www.business-to-vou.com/hofstedes- 
cultural-dimensions

141

https://atworkjax.wordpress.com/2012/04/09/the-four-zones-of-interpersonal-space/
https://atworkjax.wordpress.com/2012/04/09/the-four-zones-of-interpersonal-space/
https://www.urd.org/IMG/pdf/MP_GB_CHAPITRE4.pdf
https://2012books.lardbucket.org/books/a-primer-on-communication-studies/sO_1_-04-communication-competence.html
https://2012books.lardbucket.org/books/a-primer-on-communication-studies/sO_1_-04-communication-competence.html
https://cs.baiug.org/cultural-intelligence-how-we-relate-to-different-cultures-of-our-3133
https://cs.baiug.org/cultural-intelligence-how-we-relate-to-different-cultures-of-our-3133
https://is.mendelu.cz/eknihovna/opory/zobraz_cast.pl?cast=45070
http://yunus.hacet-tepe.edu.tr/~uras02/Hacettepe/4.sinif/Negotiation/Business%20Communica-tion.ppt
http://yunus.hacet-tepe.edu.tr/~uras02/Hacettepe/4.sinif/Negotiation/Business%20Communica-tion.ppt
http://yunus.hacet-tepe.edu.tr/~uras02/Hacettepe/4.sinif/Negotiation/Business%20Communica-tion.ppt
http://absolvent.cz/clanek/vite-co-j
http://absolvent.cz/clanek/vite-co-j
https://infogram.com/degrees-of-cultural-awareness-1gdk8pdq0k442q0
https://infogram.com/degrees-of-cultural-awareness-1gdk8pdq0k442q0
https://www.researchgate.net/topic/Body-Language
https://www.business-to-vou.com/hofstedes-cultural-dimensions
https://www.business-to-vou.com/hofstedes-cultural-dimensions


Patrik Kajzar, Martina Chylková - Intercultural communication

[16] CANAVOR, N. 2019. Business writing today: A practical guide. London: 
Sage. ISBN 978-15-063-8832-8.

[17] CANNON, D., 2016. Introduction: The Nature o f Leadership, [online] [30. 
01. 2019]. Available from: https://slideplayer.com/slide/5676853/

[18] CHANNEL CROSSINGS S. R. O., 2019. Rozvoj řečových dovedností v ci­
zím jazyce, [online] [20. 02. 2019]. Available from http://www.kurzyprouci- 
tele.cz/downloads/metodikv/Metodika 6 RecoveDovednosti.pdf

[ 19] CARTE, P. and C. FOX, 2008. Bridging the Culture Gap: A Practical Guide 
to International Business Communication. London: Kogan Page Limited. ISBN 
978-0-7494-5274-2.

[20] CROUCHER, S. M., 2017. Global Perspectives on Intercultural Communi­
cation. New York and London: Taylor & Francis. ISBN 9781317506539.

[21] DANG, L.CH., 2016. Intercultural Communication: Differences between 
Western and Asian perspective, [online] [20. 12. 2018]. Available from 
https://www.theseus.fl/bitstream/handle/l 0024/118823/Dang_Linh.pdf?seque- 
nce=l

[22] DĚDINA, J. and V. CEJTHAMR, 2005. Management a organizační cho­
vání. Praha: Grada Publishing, a.s. ISBN 80-297-1300-4.

[23] DOYLE, A., 2018. Verbal Communication Skills List and Examples, [on­
line] [05. 02. 2019]. Available from: https://www.thebalancecareers.com/verbal- 
communication-skills-list-2059698

[24] EMERY, C. R. and R. G. TIAN, 2002. Cross-Cultural Issues in Internet 
Marketing. In: Journal ofAmerican Academy of Business, Cambridge, 12, (2), p 
217-225.

[25] FERGUSON, N., 2014. Civilizace: Západ a zbytek světa. Přeložil Emanuel 
Geis-sler. 1. vydání. Praha: Argo. ISBN 978-80-257-1114-9.

[26] FINK, A. 2017. How to conduct surveys. A step-by-step guide. London: 
Sage. ISBN 978-1-4833-7848-0.

[27] FLORES, J., 2018. Non-verbal Communication -  Eye Contact, [online] [03. 
03. 2019]. Available from: https://www.tes.com/lessons/AcHXVLbrenIoYA/non- 
verbal-communication-eye-contact

[28] FOURBOUL, C. V., 2016. Strategic Human Resource Management in Eu­
rope. [online] [29. 01. 2019]. Available from: https://slidepla-
yer.com/slide/6351498/

[29] GIBSON, R., 2002. Intercultural business communication. Oxford Univ. 
Press. ISBN 978-019-4421-805.

[30] HALLER, M. and R. RESSLER, 2006. National and European identity: A
study o f their meanings and interrelationships, [online] [29. 01. 2019]. Available 
from: https://www.caim.info/revue-francaise-de-sociologie-l-2006-4-page-
817.htm

[31] HARKIOLAKIS, N. and D. HALKIAS, 2012. E-Negotiations. Networking 
and cross-cultural business transactions. London: Routledge. ISBN 978-131-7143­
772.

142

https://slideplayer.com/slide/5676853/
http://www.kurzyprouci-tele.cz/downloads/metodikv/Metodika_6_RecoveDovednosti.pdf
http://www.kurzyprouci-tele.cz/downloads/metodikv/Metodika_6_RecoveDovednosti.pdf
https://www.theseus.fl/bitstream/handle/l
https://www.thebalancecareers.com/verbal-communication-skills-list-2059698
https://www.thebalancecareers.com/verbal-communication-skills-list-2059698
https://www.tes.com/lessons/AcHXVLbrenIoYA/non-verbal-communication-eye-contact
https://www.tes.com/lessons/AcHXVLbrenIoYA/non-verbal-communication-eye-contact
https://slidepla-
http://www.caim.info/revue-francaise-de-sociologie-l-2006-4-page-


Patrik Kajzar, Martina Chylková - Intercultural communication

[32] HEINZ, K., 2014. Intercultural Communication. Karviná: SU OFF. ISBN 
978-80-7510-018-4.

[33] HUK, J., 2016. Hofstede a jeho výzkum -  užitečný pomocník při řízení me­
zinárodních týmů. [online] [29. 01. 2019]. Available from: http://www.pro- 
jectman.cz/clanky/posts/lOl-hofstede-a-jeho-vyzkum-uzitecny-pomocnik-pri-ri- 
zeni-mezinarodnich-tymu

[34] HOFSTEDE, G.and G. J. HOFSTEDE., 2007. Kultury a organizace: soft­
ware lidské mysli: spolupráce mezi kulturami a je jí důležitost pro přežití. Praha: 
Linde. ISBN 978-80-86131-70-2.

[35] HOFSTEDE, G., 1991. Cultures and Organizations: Software of the Mind. 
London, UK: McGraw-Hill. ISBN 0-07-707474-2.

[36] HOFSTEDE INSIGHTS, 2019. Country comparison tool, [online] [15. 01. 
2019]. Available from: https://www.hofstede-insights.com/

[37] HUMANITIES RESEARCH CENTER, 2019. Výzkumná skupina „ Tradice 
a modernita na švu kultur“, [online] [15. 01. 2019]. Available from: 
https://hrc.ff.cuni.cz/institut-pro-studium-strategickych-regionu-uk/badatelske- 
tymy/centrum-pro-studium-politicke-fìlosofie-etiky-a-nabozenstvi-2-3-2-2-2-2-2- 
3-2-2-2/

[38] JAKLOVÁ, A., 2007. К základním pojmům interkulturní komunikace. In: 
ORGOŇOVÁ, Olga, ed. Jazyk a komunikácia v súvislostiach II. Bratislava: Uni­
verzita Komenského, s. 295-301. ISBN 80-223-2023-4.

[39] JANDT, F. E., 2010. An Introduction to Intercultural Communication: Iden­
tities in a Global Community. 6th ed. London: SAGE. ISBN 978-1-4129-7010-5.

[40] JIŘINCOVÁ, B., 2010. Efektivní komunikace pro manažer. Praha: Grada 
Publishing. ISBN. 978-80-247-1708-1.

[41] KHANNA, N., 2017. The role o f culture in advertising: A comparative ana­
lysis o f selected Nike print advertisements from the U.S. and Japan, [online] [15.
01. 2019]. Available from http://pure.au.dk/portal/files/44961702/Master_The- 
sis_MACC_.pdf.

[42] KINGTON, A., 2013. Proxemics and Communication Styles, [online] [22.
02. 2019]. Available from: https://www.interexchange.org/articles/career-training- 
usa/2013/05/06/proxemics-and-communication-styles/

[43] KLUCKHOHN, F. R. and F. L. STRODTBECK, (1961). Variations in value 
orientations. Evanston, IL: Row, Peterson.

[44] КОС, E., GULNIL, A. and A. AR AKDENIZ, 2017. The potential implica­
tions o f indulgence and restraint on service encounters in tourism and hospitality. 
[online] [17 01. 2019].
Available fromhttps://www.researchgate.net/publication/319416545_
THEPOTENTIALIM PLICATIONSOFINDULGENCEANDRESTRA- 
INT_ON_SERVICE_ENCOUNTERS_IN_TOURISM_AND_HOSPITALITY

[45] KŘIVOHLAVÝ, J., 1988: Neverbální komunikace. Praha: SPN. ISBN 17­
297-87.

[46] KÜHLINGER, G. B. and J. PRIEDEL, 2007. Komunikační a jiné "měkké" 
dovednosti. Praha: Grada Publishing, a. s. ISBN 978-80-247-2145-3.

143

http://www.pro-jectman.cz/clanky/posts/lOl-hofstede-a-jeho-vyzkum-uzitecny-pomocnik-pri-ri-zeni-mezinarodnich-tymu
http://www.pro-jectman.cz/clanky/posts/lOl-hofstede-a-jeho-vyzkum-uzitecny-pomocnik-pri-ri-zeni-mezinarodnich-tymu
http://www.pro-jectman.cz/clanky/posts/lOl-hofstede-a-jeho-vyzkum-uzitecny-pomocnik-pri-ri-zeni-mezinarodnich-tymu
https://www.hofstede-insights.com/
https://hrc.ff.cuni.cz/institut-pro-studium-strategickych-regionu-uk/badatelske-tymy/centrum-pro-studium-politicke-f%c3%aclosofie-etiky-a-nabozenstvi-2-3-2-2-2-2-2-3-2-2-2/
https://hrc.ff.cuni.cz/institut-pro-studium-strategickych-regionu-uk/badatelske-tymy/centrum-pro-studium-politicke-f%c3%aclosofie-etiky-a-nabozenstvi-2-3-2-2-2-2-2-3-2-2-2/
https://hrc.ff.cuni.cz/institut-pro-studium-strategickych-regionu-uk/badatelske-tymy/centrum-pro-studium-politicke-f%c3%aclosofie-etiky-a-nabozenstvi-2-3-2-2-2-2-2-3-2-2-2/
http://pure.au.dk/portal/files/44961702/Master_The-sis_MACC_.pdf
http://pure.au.dk/portal/files/44961702/Master_The-sis_MACC_.pdf
https://www.interexchange.org/articles/career-training-usa/2013/05/06/proxemics-and-communication-styles/
https://www.interexchange.org/articles/career-training-usa/2013/05/06/proxemics-and-communication-styles/
https://www.researchgate.net/publication/319416545_


Patrik Kajzar, Martina Chylková - Intercultural communication

[47] LEADING PERSONALITY, 2018. Read body language, signs and gestu­
res. [online] [30. 01. 2019]. Available from: https://leadingpersonality.word- 
press.com/2013/05/28/read-body-language-signs-and-gestures/

[48] LEWIS, R., 2019. Cultural Classification: Linear-active, [online] [30. 01. 
2019]. Available from: https://www.crossculture.com/about-us/the-model/linear- 
active/

[49] LNĚNIČKA, L., 2011. Národní identita a nacionalismus, [online] [29. 01. 
2019]. Available from:https://is.muni.cz/do/rect/el/estud/pedf/jsl 1/geo/web/pa- 
ges/narodni-identita-nacionalismus.html

[50] LUDDEN, J. M., 2001. Effective Communication Skills: Essential Skills fo r  
Success in Work and Life. 2nd Edition, Jist Works, ISBN 978-1563708527.

[51] LUKÁŠOVÁ, R. 2010. Organizační kultura a je jí změna. Praha: Grada Pu­
blishing, a. s. ISBN 978-80-247-2951-0.

[52] LOBO, J., 2016. 11 Health benefits of hugging, [online] [03. 03. 2019]. 
Available from: http://webcloud32.au.syrahost.com/~discov29/the-science-of-hu- 
gging-11 -health-benefits-of-hugging/

[53] MADDEN, B. E., 2016. International Trade & Business Development, [on­
line] [15. 01. 2019]. Available from: https://www.slideshare.net/bronweneliza- 
beth/bronwen-cultural-language-of-businessppt

[54] MAHADI, T. S. T. and S.M. JAFARI, 2012. Language and Culture. In: In­
ternational Journal of Humanities and Social Science, Voi. 2 No. 17; September 
2012. ISSN 2221-0989.

[55] MACHKOVÁ, H., 2006. Mezinárodní marketing. Praha: Grada Publishing, 
a.s. ISBN 802471678X.

[56] MARKGRAF, В., 2019. How to Apply Hofstede's Classification Scheme in 
a Global Marketing Context, [online] [15. 01. 2019]. Available from https://small- 
business.chron.com/apply-hofstedes-classification-scheme-global-marketing-con- 
text-75008.html

[57] MATEICIUC, A., 2009. Interkulturální management a multikulturní kom­
petence. Opava, SU.

[58] MEAD, R. and T. G. ANDREWS, 2009. International Management. Cul­
ture and Beyond (4th ed.). Chichester: Wiley. ISBN 978-1-405-17399-5.

[59] MEDZIHORSKÝ, Š., 1991. Asertivita. L vyd. Praha 8: Elfa, ISBN 80­
900197-1-4

[60] MIKULÁŠTÍK, M., 2003. Komunikační dovednosti v praxi. Havlíčkův 
Brod: Grada Publishing. ISBN 80-247-0650-4.

[61] MIND TOOLS CONTENT TEAM, 2018. The Seven Dimensions o f Culture 
Understanding and Managing Cultural Differences, [online] [21. 01. 2019]. Avai­
lable from: https://www.mindtools.com/pages/article/seven-dimensions.htm

[62] MOLE, J., 2003. Mind your manners. Managing business cultures in the 
new global Europe. London: N. Brealey Publishing. 3rd edition. ISBN 1-85788-314­
4.

144

https://leadingpersonality.word-press.com/2013/05/28/read-body-language-signs-and-gestures/
https://leadingpersonality.word-press.com/2013/05/28/read-body-language-signs-and-gestures/
https://www.crossculture.com/about-us/the-model/linear-active/
https://www.crossculture.com/about-us/the-model/linear-active/
https://is.muni.cz/do/rect/el/estud/pedf/jsl
http://webcloud32.au.syrahost.com/~discov29/the-science-of-hu-gging-11
http://webcloud32.au.syrahost.com/~discov29/the-science-of-hu-gging-11
https://www.slideshare.net/bronweneliza-beth/bronwen-cultural-language-of-businessppt
https://www.slideshare.net/bronweneliza-beth/bronwen-cultural-language-of-businessppt
https://small-business.chron.com/apply-hofstedes-classification-scheme-global-marketing-con-text-75008.html
https://small-business.chron.com/apply-hofstedes-classification-scheme-global-marketing-con-text-75008.html
https://small-business.chron.com/apply-hofstedes-classification-scheme-global-marketing-con-text-75008.html
https://www.mindtools.com/pages/article/seven-dimensions.htm


Patrik Kajzar, Martina Chylková - Intercultural communication

[63] MOOIJ. M. К., 2009. Global Marketing and Advertising: Understanding 
Cultural Paradoxes. Thousand Oaks: SAGE, ISBN 9781412970419.

[64] MKLESOVÁ. D., 2006. Charakteristika, eile a problémy interkulturní ko­
munikace. [online] [9. 12. 2018]. Available from https://www.vse.cz/polek/down- 
load.php?jnl=aop&pdf=l 37.pdf

[65] NAU, N., 2018. Language and Culture, [online] [04. 02. 2019]. Available 
from http://languagesindanger.eu/book-of-knowledge/language-and-culture/

[66] NOVY, L, 1996. Interkulturální management: Lidé, kultura a management. 
l.vyd. Praha: Grada Publishing, ISBN 80-716-9260-3.

[67] PAEAN, Z., 2018. Neverbální (nonverbální) komunikace, [online] [20. 02. 
2019]. Available from: http://www.andromedia.cz/andragogicky-slovnik/never- 
balni-non-verbalni-komunikace

[68] PATEL, H., 2014. Kinesics Communication Skills, [online] [25. 02. 2019]. 
Available from: https://www.slideshare.net/harshpatel 199/kinesics-communica- 
tion-skills

[69] PAZ, M., 2015. Cultural Intelligence and Its Importance in the Workplace. 
[online] [04. 02. 2019]. Available from https://www.linkedin.com/pulse/cultural- 
intelligence-its-importance-workplace-margot-paz

[70] PEACOCK, J. L., 1981. Durkheim and the Social Anthropology of Culture. 
Social Forces. Oxford University Press. 59(4), p. 996-1008. ISSN 1534-7605.

[71 ] PERNICA, P., 2017. Nový pohled na kulturu. Logistika kultury. Praha: Aca­
demia. ISBN 978-80-200-2730-6.

[72] PRENTICE, D. A. and D. T. MILLER, 2001. Cultural divides: understan­
ding and overcoming group conflict. New York: Russell Sage Foundation. ISBN 
0871546892.

[73] PIATEK, K., 2015. Identity dilemmas. The case o f repatriates from Ka­
zakhstan in Poland. Gdynia -  Bielsko-Biala. ISBN 978-83-924718-1-3.

[74] PIŇOS, M., 2019. Asertivita jako strategie jednání, [online] [20. 02. 2019]. 
Available from: http://www.pinos.cz/text02.html

[75] PRŮCHA, J., 2010. Interkulturní komunikace. Praha: Grada Publishing, a.s. 
ISBN 978-80-247-3069-1.

[76] PRŮCHA, J., 2010. Interkulturní psychologie. Praha: Portál s.r.o. ISBN 
978-80-7367-709-1.

[77] ROMAN, K. and J. RAPHAELSON, 2000. Writing that works. How to 
communicate effectively in business. London: Harper Collins Publishers. ISBN 978­
00-609-5643-1.

[78] SCHARMA, P., 2019. Types o f  Communication (With Diagram), [online]
[05. 02. 2019]. Available from: http://www.vourarticlelibrarv.com ma-
nagement/communication/tvpes-of-communication-with-diagram/70191

[79] SCHRIEFER, P., 2019. What’s the difference between multicultural, inter­
cultural, and cross-cultural communication? [online] [21. 01. 2019]. Available 
from https://springinstitute.org/whats-difference-multicultural-intercultural-cross- 
culmral-communication/

145

https://www.vse.cz/polek/down-load.php?jnl=aop&pdf=l
https://www.vse.cz/polek/down-load.php?jnl=aop&pdf=l
http://languagesindanger.eu/book-of-knowledge/language-and-culture/
http://www.andromedia.cz/andragogicky-slovnik/never-balni-non-verbalni-komunikace
http://www.andromedia.cz/andragogicky-slovnik/never-balni-non-verbalni-komunikace
https://www.slideshare.net/harshpatel
https://www.linkedin.com/pulse/cultural-intelligence-its-importance-workplace-margot-paz
https://www.linkedin.com/pulse/cultural-intelligence-its-importance-workplace-margot-paz
http://www.pinos.cz/text02.html
http://www.vourarticlelibrarv.com_ma-
https://springinstitute.org/whats-difference-multicultural-intercultural-cross-culmral-communication/
https://springinstitute.org/whats-difference-multicultural-intercultural-cross-culmral-communication/


Patrik Kajzar, Martina Chylková - Intercultural communication

[80] SLÁMOVÁ, H. 2017. Kultura, [online] [15. 01. 2019]. Available
from: www.kampomaturite.cz/%5Cdata%5CUSR_001_PICTURES%5CKUL-
TURA.DOC.rtf

[81] SMITH, A. D., \99 \. National identity. London. New York: Penguin Books. 
ISBN 0-87417-203-9.

[82] SMITH, T., 2011. 10 Verbal Communication Skills Worth Mastering, [on­
line] [10. 02. 2019]. Available from: http://www.littlethingsmat-
ter.com/blog/2010/11/30/10-verbal-communicati on-skills-worth-mastering/

[83] SRIVASTAVA, A., 2014. Haptics -  Non verbal communication, [online] 
[10. 02.2019]. Available from: https://www.slideshare.net/ajiteshsrivastava58/hap- 
tics-non-verbal-communication

[84] STUDY-BODY-LANGUAGE, 2016. Haptics, [online] [21. 01. 2019]. 
Available from: http://www.study-body-language.com/haptics.html

[85] SUTTIE, J., 2014. Is Your Immune System Secretly Choosing Your Friends? 
[online] [21.01. 2019]. Available from: https://www.mindful.org/is-your-immune- 
system-secretly-choosing-friends/

[86] ŠINDELÁŘOVÁ, J. and S. ŠKODOVÁ, 2012. Interkulturní komunikace 
jako dobový fenomén. Praha: MŠMT. ISBN 978-80-7414-559-9.

[87] ŠKARABELOVÁ, S., NESHYBOVÁ, J. and J. REKTOŘÍK, 2007. Ekono­
mika kultury a masmédií. Brno, ISBN 978-80-210-4267-4

[88] ŠTĚPAŘ, V., 2012. Kultura obecné vymezení a dělení,
[online] [21. 01. 2019]. Available from: http://www.szs-pardubice.cz/file-down- 
load/578/.

[89] SVĚTLÍK, J. 2011. Interkulturní komunikace, [online] [21.01.2019]. Avai­
lable from http://vorlova.bloger.cz/obrazky/vorlova.bloger.cz/interkultumi-komu- 
nikace/sv-interkultumi-komunikace.pdf

[90] TARTAKOVSKY, E., 2010. National identity, [online] [21. 01. 2019].
Available from: https://www.researchgate.net/publication/303843693_Natio-
nalldentity

[91] TESFAYE, A., 2019. Cultural sensitivity awareness in a multicultural en­
vironment. [online] [25. 01. 2019]. Available from http://aiesec.no/cultural-sensi- 
tivity-awareness-multicultural-environment/

[92] TROMPENAARS F. and CH. HAMPDEN-TURNER, 1997. Riding The 
Waves o f Culture, Nicholas Brealey Publishing Ltd., ISBN 185788176.

[93] QUINTANILLA, K. M. and S. T. WAHL, 2011. Business and Professional 
Communication. Los Angeles: Sage Publications, Inc. ISBN 978-1-4129-6472-2.

[94] TIAN, K. and L. BORGES, 2011. Cross-Cultural Issues in Marketing 
Communications: An Anthropological Perspective o f  International Business. In: In­
ternational Journal of China Marketing voi. 2(1). [online] [06. 01. 2019]. Available 
from http://t.www.na-businesspress.com/IJCM/TianKWeb2_l_.pdf

[95] THOMAS, D. and K. INKSON, 2017. Cultural Intelligence: Surviving and 
Thriving in the Global Village. Berrett-Koehler Publishers. ISBN: 9781626568679.

146

http://www.kampomaturite.cz/%5Cdata%5CUSR_001_PICTURES%5CKUL-
http://www.littlethingsmat-
https://www.slideshare.net/ajiteshsrivastava58/hap-tics-non-verbal-communication
https://www.slideshare.net/ajiteshsrivastava58/hap-tics-non-verbal-communication
http://www.study-body-language.com/haptics.html
https://www.mindful.org/is-your-immune-system-secretly-choosing-friends/
https://www.mindful.org/is-your-immune-system-secretly-choosing-friends/
http://www.szs-pardubice.cz/file-down-load/578/
http://www.szs-pardubice.cz/file-down-load/578/
http://vorlova.bloger.cz/obrazky/vorlova.bloger.cz/interkultumi-komu-nikace/sv-interkultumi-komunikace.pdf
http://vorlova.bloger.cz/obrazky/vorlova.bloger.cz/interkultumi-komu-nikace/sv-interkultumi-komunikace.pdf
https://www.researchgate.net/publication/303843693_Natio-
http://aiesec.no/cultural-sensi-tivity-awareness-multicultural-environment/
http://aiesec.no/cultural-sensi-tivity-awareness-multicultural-environment/
http://t.www.na-businesspress.com/IJCM/TianKWeb2_l_.pdf


Patrik Kajzar, Martina Chylková - Intercultural communication

[96] URBAN, J. 2004. Kulturní rozdíly mají i výhody, [online] [04. 02. 2019].
Available from https://archiv.ihned.cz/cl-21849895-kultumi-rozdily-maji-i-vy-

hody
[97] USUNIER, J.-C., 1996. Marketing Across Cultures. 2. London; New York;

Toronto: Prentice-Hall, ISBN 0-13-236175-2.
[98] VARNER, I. and L. BEAMER, 2010. Intercultural communication in

global business. 5th edition. New York: McGraw-Hill Higher Education. ISBN 978­
0073377742.  ̂ ^

[99] VLACHOVÁ, К. and В. ŘEHÁKOVÁ, 2004. Národ, národní identita a 
národní hrdost v Evropě. Czech Sociological Review, Vol. 40, No. 4, Praha. ISSN 
0038-0288.

[100] VOJTOVÁ, L., 2006. Ochrana a regenerace kulturních hodnot v území. 
Brno: Masarykova universita. ISBN 80-210-4165-X.

[101] VÝMĚT AL, J., 2008. Průvodce úspěšnou komunikací: Efektivní komuni­
kace v praxi. Praha: Grada Publishing, a.s. ISBN 978-80-247-2614-4.

[102] WRENCH, J., 2009. Messsages and Meanings, [online] [04. 02. 2019].
Available from https://www.slideshare.net/JasonSWrench/chapter-4-5-presenta-

tion
[103] YAAOQUBI, J. and K. REINECKE, (2019). The Use and Usefulness o f 

Cultural Dimensions in Product Development, [online] [15. 01. 2019].
Available from: https://homes.cs.washington.edu/~reinecke/Publications_fi-
les/CaseStudy_CHI2018.pdf

[104] ZIMMERMANN, К. A., 2017. What Is Culture?: Definition o f Culture, [on­
line] [15. 01. 2019]. Available from: https://www.livescience.com/21478-what-is- 
culture-defmition-of-culture.html

[105] ZPĚVÁK, A., 2017. Co je  co? Národ, nacionalismus a národní identita. 
[online] [28. 01. 2019]. Available from: http://casopisargument.cz/2017/08/ll/co- 
je-co-narod-nacionalismus-a-narodni-identita/

147

https://archiv.ihned.cz/cl-21849895-kultumi-rozdily-maji-i-vy-
https://www.slideshare.net/JasonSWrench/chapter-4-5-presenta-
https://homes.cs.washington.edu/~reinecke/Publications_fi-
https://www.livescience.com/21478-what-is-culture-defmition-of-culture.html
https://www.livescience.com/21478-what-is-culture-defmition-of-culture.html
http://casopisargument.cz/2017/08/ll/co-je-co-narod-nacionalismus-a-narodni-identita/
http://casopisargument.cz/2017/08/ll/co-je-co-narod-nacionalismus-a-narodni-identita/

