
Contente
uooeswisowweoocan7ee.o0ncoioteosthaaxoiaitowxccetacietococancexixssocmnalol0nmatuosetosaromioeomuattaltltcitictthscoeiii(ulaitaiiaisitoitsiiontasakciioosslsas6iiosi0

List of Figures vii
List of Tables ix
Preface xi

1 Introduction to Digital Marketing and Analytics 1
2 Digital Marketing KPIs, Strategy, Ecosystems, Governance, 

and More 19
3 The Evolution of Digital Analytics and the Internet 29
4 The Growth and Relevance of Social Media in Analytics and

Digital Marketing 47
5 Data for Digital Marketing Analytics 59
6 Social Media Analytics for Digital Marketing 75
7 Actions, Hyperlink, and Mobile Analytics in Digital Marketing 99
8 Advanced Al and Algorithms 133
9 Basic Web Analytics and Web Intelligence 171

10 Advanced Web Analytics and Web Intelligence 217
11 Aligning Digital Marketing With Business Strategy 269
12 Deriving Strategic Insights and “Digital Value” From

Digital Marketing Analytics 287

Index 297


