
1

CONTENTS

INTRODUCTION: THE CONTRIBUTION OF MONOP-,_
OLISTIC COMPETITION THEORIES TO THE 
ANALYSIS OF VALUE PHENOMENA ....3
I. THE THEORY OF THE ECONOMIC UNIT AND THE

THEORY OF EXTERNAL INTERDEPENDENCE . . 4

2. MONOPOLISTIC COMPETITION AND THE THEORY OF
THE ECONOMIC UNIT.................................................................5

3. MONOPOLISTIC COMPETITION AND THE THEORY OF 
EXTERNAL INTERDEPENDENCE ......................................6

4. PLAN OF THE BOOK ...................................................................... 12

I. THE PRESENT STAGE OF MONOPOLISTIC COM­
PETITION THEORIES: Chamberlin, Robinson, 
Stackelberg, Pareto- 17

I. PROFESSOR CHAMBERLIN’S THEORY OF MONOP­
OLISTIC COMPETITION 19

A. The General Conditions of Equilibrium, 19: I. The Equi­
librium of the Firm, 20; 2. The Equilibrium of the In­
dustry, 21. B. Particularizing Assumptions and Diagram­
matical Tools, 23. C. The Definition of Demand, 27: I. The 
Small Group, 28; 2. The Large Group, 30; 3. The Tangency 
Solution under Large and Small Group Assumptions, 33.

2. MRS. ROBINSON’S ECONOMICS OF IMPERFECT COM­
PETITION........................................36

A. The Problem under Attack, 36. B. The General Ap­
proach, 42. C. Tools and Techniques, 43: 1. The Particular­
izing Assumptions, 43; 2. The Definition of Demand, 44;
3. The Diagrams, 46. D. The Conditions of Equilibrium, 47.

3. H. VON STACKELBERG’S "MARKTFORM UND GLEICH­
GEWICHT"..................................................................................... 49

A. Pure Duopoly, 50. B. Pure Oligopoly, 51. C. Monopolistic 

Competition, 51.

4. MONOPOLISTIC COMPETITION IN PARETO .... 52
A. The Setting of the Problem, 54: I. The Blending of Mo­
nopoly and Competition, 54; 2, The Differentiation of the 
Product, 55. B. Its Solution, 55: 1. Individual Equilibrium, 
55; 2. Conditions External to the Firm, 56.



X CONTENTS

5. Summary and Conclusions.....................................
Note on Pareto’s Incomplete Competition . . .

A. Monopoly, 59. B. Free Competition, 60.

II. GENERAL EVALUATION AND CRITICISM OF 
MONOPOLISTIC COMPETITION THEORIES ..
1. Subjective or Objective Sales and Cost Curves?

2. THE Treatment of the Interdependence of 
THE FIRMS ........................................................................

A. General or Particular Equilibrium? 67. B. Mrs. Rob­
inson’s Circular Solution, 68. C. The Gap in Pareto’s 
System, 70. D. The Fanciful Solution of Stackelberg, 73: 
1. Pure Oligopoly, 74; 2. Product Differentiation, 75. E. 
Chamberlin’s Elimination of Oligopolistic Interdependence, 76.

3. The Concept of a Group or Industry . . .
A. Under Pure Competition, 78. B. Under Monopolistic 
Competition, 81. C. Under General Equilibrium Method­
ology, 85.

4. The Recasting of OUR BASIC Concepts . ..
A. From a Physical to an Economic Definition of Com­
modities, 90. B. Our Basic Definitions: Firms, Commodities, 
Factors, 93.

5. SUMMARY..............................................................................................

TII. THE THEORY OF EXTERNAL INTERDEPEND­
ENCE .................................................................

1. Interdependence in Selling...............................
A. Provisional Simplifications, 98. B. Classification of 
Cases, 99.

2. INTERDEPENDENCE IN BUYING...........................................

A. The Analysis of the Cost Curve, 108: 1. The Techno­
logical Problem, no; 2. The Economic Problem, in. B. Cost 
Interdependence, 112.

3. INTERDEPENDENCE AND THE Problem OF ENTRY.

A. Sensitiveness to Entry, 117. B. Influence on Entry, 119.
C. Oligopolistic Interdependence as to Entry, 121.

4. INTERDEPENDENCE BETWEEN BUYERS AND Sellers:
BILATERAL MONOPOLY............................................................

5. What is Pure Monopoly? .....................................
A. The Traditional Concept of Monopoly, 125. B. Recent 
Trends in Monopoly Theory, 126. C. A New Definition, 130.

57

58

62

62

67

78

90

95

97

98

108

117

124

125



CONTENTS xi
6. WHAT is Pure Competition? ................................................. 133

A. Recent Trends in the Theory of Competition, 133. B. A 
New Definition, 137.,

7. SUMMARY .............................................  , . . . 141

A NOTE ON TERMINOLOGY ...........................................................................142

IV. COMPETITION AND THE SHAPE OF THE COST 
CURVE   . 145
1. The Shape of the Cost Curve ................................................. 145

A. The Supply Curve of the Industry, 146. B. The Cost 
Curve of the Firm, 148: I. Formal Inferences from Equi­
librium Conditions, 148: 2. Interpretation of the U-Shape, 149.

2. MONOPOLISTIC COMPETITION AND THE Shape OF 
the Cost Curve ...........................................................................153

3. Pure Competition and the Shape of the Cost 
Curve  155

V. THE THEORY OF PROFIT ............................................. 158

1. A DYNAMIC INCOME ........................................................................158

A. Mrs. Robinson: The Theory of Normal Profits, 158.
B. Pareto: The Monopoly Theory of Profit, 160. C. Cham­
berlin: The Entry Theory of Profit, 162. D. Schumpeter: The 
Dynamic Theory of Profit, 164. E. Profits and Heterogeneous 
Competition, 166: 1. The Remuneration of the Producer, 166;
2. Innovation, 168; 3. The Imputation of the Profits of 
Innovation: Paretian Rents, 172; 4. Entry and Rents, 173; 
5. The Direction of Production, 177.

2. An INSTITUTIONAL Income ....... 179

A. The Entrepreneur-Owner, 181. B. The Propertyless Entre­
preneur, 182. C. The Mixed Cases, 183. D. Control and Re­
sponsibility — The Modern Corporation, 184.

CONCLUSION 188


