
C o n t e n t

E conom ic D evelopm ent o f  the  R ussian Federation and A nalysis o f  its  Energy S e c to r .............. 5

A sia 's E m ergence as the W orld 's Econom y P ow er C ente r - C onsequencies for

C om petitiveness o f  the  EU  (Lessons. R isk and C h a llen g e s)............................................................. 21

D evelopm ent o f  E conom ic R easoning behind Perform ance Im provem en t...................................35

A N E W  M O N ET A R Y  P O L IC Y .................................................................................................................48

A daptation as a  M ean o f  Increasing C om petitiveness in International T ransport and Logistics

 62

Im portance o f  m arketing  logistics focusing on the  energy e ffic ie n c y .............................................77

W A TER  S C A R C IT Y ......................................................................................................................................89

C ontribution: , J s  the  C risis O ver?  The Econom ic C risis and L essons L e a rn e d " ......................108

IN TE R N A T IO N A L  JO IN T  V E N TU R ES W ITH  TH E PA R TIC IPA TIO N  O F  TH E SLOV AK

C O M P A N IE S ................................................................................................................................................. 130

Infrastructure as a  Factor Influencing C om petitiveness o f  the  C zech R ep u b lic .........................144

“C L A SH  O F IN TER ESTS A N D  CU LTU R ES” IN  TH E 21st C EN TU R Y  W O RLD

P O L IT IC S .........................................................................................................................................................156

T he EU  U nitary Patent as a  tool fo r enhancing innovation and com petitiveness o f  the  EU  -

current d ev e lo p m en ts ....................................................................................................................................170

FA C TO R IN G  FIN A N C IN G  and IT U SE  In  SM A LL and LA R G E C O M PA N IE S ..................186

N EU R O M A R K E TIN G  R EV O LU TIO N  A N D  TH E R O L E  O F  EM O TIO N S IN CO N SU M ER

B E H A V IO R ..................................................................................................................................................... 197

Foreign T rade R ela tions betw een R ussia and A fric a ..........................................................................219

4


