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proximal stimulus, 85 
Level of aspiration, 264 
Life space, 390
Likert scale, 198-202, 203, 205 

construction of, 199-200 
disadvantages of, 202 

Liking. See Attraction 
Looking-glass self, 248-249

Machiavellianism, 399-400, 401, 411 
M anipulations in experiment 

checks on, 64 
kinds of, 67-68 

Manning theory, 458-60 
overmanning, 458 
undermanning, 458 

Matching principle, 340 
Me, the, 244-46
Mediation, in perception, 85-88 

ambiguous, 88, 371 
synonymous, 88, 371 

Mere exposure, 227-28, 334 
Minority influence, 414-15, 439 
Mixed motive game, 293, 351-53, 356
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Modeling, 315-16 
Motivation 

achievement, 359-69 
extrinsic vs. intrinsic, 262-63 
from inconsistency, 182-83 
from inequity, 316-17 
from reactance, 217-19 

Multidimensional scaling, 151, 424, 
425

Mundane realism, 70, 74 
Mutual contingency, 413-414, 415

Natural experiment, 58 
Need for achievement, 360-63 
Need to believe in a just world, 138 
Noncommon effects, 132,133 
Nonverbal communication, 94-96 
Nonverbal leakage, 96 
Non-zero sum game, 350 
Normative function, of reference 

group, 250, 398 
Normative social influence, 397-98, 

408-10 
Norms 311-14 

personal, 319-21 
reciprocity, 311-13 
social responsibility, 313-16 
transmission, 407-8

Obedience
to authority, 401-3 
destructive, 14-18, 69, 76, 130, 

403-4
Objective altruism, 309-27 
Objective self-awareness, 273-74 
Observational methods, 45-49, 50-51 

concealed participant, 45, 76 
field experiments, 47-49, 51, 58 
participant, 45, 46 
simple, 45 

Operational definition, 30-31, 62-63 
Oversufficient justification, 189,

262-63, 299

Paralinguistic cues, 102-4 
dialect, 102
speaker-state signal, 103 
voice pitch and rate, 104 

Percept, 87

Personal force, 131 
Personal reference scales, 215-16 
Personal responsibility, 130, 138 
Personal space, 461-63

culture and personality influences 
on, 462-63 

proxemics, 461 
invasions of, 463 

Personality 
implicit theories of, 139-49 
of leaders, 428-29, 430-31 

Persuasive arguments theory, of 
choice shifts, 444 

Physical attractiveness, 268-69, 
339-40, 392 

Polarization
in balance theory, 170 
in congruity theory, 175 

Power, 389
in bargaining, 356 
bases of, 392-94 
and threat, 357-58 
usable, 394-96 

p-o-x triad, 170-72 
Prejudice, 120-26

competition in, 123-24 
emotion in, 121-22 
socialization of, 122-23, 125 

Prestige suggestion, 210 
Pretest, 63-64 
Primacy effect, 92-93 
Prior entry effect, 90-91, 118, 127 
Prisoner's Dilemma Game, 351 

strategies in, 355-56 
structure of, 353 
verbal description of, 352 

Privacy, 467-72
in college dormitories, 470-72 
as dynamic process, 468-70 
functions of, 468 
types of, 467 

Procedural justice, 295 
Prototypes, 144-45 
Proxemics, 461 
Proximal stimulus, 85-87 
Pseudocontingency, 413-14

Racial stereotyping, 119-21 
Random assignment, 66-67 
Reactance theory, 217-19 
Reactive contingency, 413-414



Reactivity, 36-39 
Real self, 265
Realism in experiments, 69-70 

experimental, 69, 74, 76 
mundane, 70, 74 

Reciprocity norm, 311-12 
Reference groups, 250-51, 261,

397-98, 434 
comparison function of, 250, 398 
normative function of, 250, 398 

Reinforcement, 177, 178, 184,
283-85, 293, 301, 306, 308-10, 
341, 378 

and altruism, 310-11 
hedonistic calculus, 283 
intermittent, 286 
Law of Effect, 283 
vicarious, 286, 378 

Relative centrality, 423 
Relative deprivation, 295-296, 301 
Replication, 28, 30-33 

conceptual, 31-33 
empirical, 30-31, 33 

Representativeness, of subjects, 35 
Response sets, 38, 74, 120 

acquiescence, 38 
social desirability, 38, 201 

Response trait, 142 
Resultant achievement motivation, 

362
Risky shift. See Choice shift 
Role conflict, 247-48

Salience, 125-26, 137, 266 
Selective deposit, 42, 43, 57 
Selective sampling, 40 
Selective survival, 43, 57 
Self, 242 

constituents of, 244-46 
looking-glass, 248-49 
multiple social, 245-47 

Self-concept, 266-69 
negation, 267 
spontaneous, 266-67 

Self-disclosure, 271-72, 469 
Self-esteem, 255, 257, 264-69 

development of, 266 
factors influencing, 266-69 
ideal self, 265 
level of aspiration, 264

Self-monitoring, 270 
Self-perception theory, 185, 260-63, 

307
of attitudes, 185-89, 261-62, 299 
of motivation, 262-63 

Self-presentation, 109-10, 270-71, 
469

Self-schema, 244, 319 
Semantic differential, 202-4 

in attitude measurement, 205-7 
construction of, 203 
disadvantages of, 204 
factors in, 203-4 
in implicit personality theory, 140 

Sex differences
in achievement motivation, 367-69 
in competition, 355 
in encoding, 100 
and self-esteem, 267-68 

Sleeper effect, 222-25 
Social comparison theory, 251-55,

261, 262, 265, 295-96, 406-7, 
434, 435 

and emotion, 257-58 
and helping behavior, 323, 325, 326 
objective versus social comparison, 

252-53 
similarity of others, 253-54 

unidirectional drive upward, 254-55, 
265, 295 

Social cognition, 116 
Social exchange. See Exchange theory 
Social facilitation, 6 
Social influence, 391 

counterforces to, 394 
informational, 396-98, 406-8 
normative, 397-98, 408-10 
and social change, 411-12 

Social judgment theory, 210-16 
assimilation/contrast, 212-13 
and attitude change, 213 
latitudes in, 211-12 

Social learning theory, 285-87, 314, 
341, 378-83 

imitation in, 285-86 
Social reality, 437 
Social responsibility norm, 313-14 
Sociometric method, 328-30, 425, 436, 

438-39 
Speaker state signal, 103 
Spontaneous self-concept, 266-67 
Stereotyping, 90, 91, 117-21
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Stereotyping (cont.)
checklist measure of, 118 
racial, 119-21 

Subjects
experience in research, 8, 17, 

37-38, 44, 48, 71, 276, 322, 
359

representativeness of, 35 
selection of, 64-66 

Sublimation, 372 
Success 

and achievement, 365-67 
attributions for, 267-68 
fear of, 367-69 

Syllogistic model of attitude, 156-61, 
164. See also Horizontal 
structure; Vertical structure 

belief premise, 157 
evaluative premise, 157 

Symbolic interactionism, 248-49, 262

Taking the role of the other, 248-49 
Television, and aggression, 379-82 
Test Anxiety Questionnaire, 360-61 
Thanatos, 372
Thematic Apperception Test, 360-61 
Thurstone scale, 195-98, 200-201, 

203, 205 
construction of, 196-97 
disadvantages of, 197-98 

Time series analysis, 41 
Trucking game, 356-58 
Twenty Statements Test, 94, 267

Uniformity of opinion, 437-40 
false consensus, 439-40 
rejection of deviates, 437-38 

Unit-formation, 166-73 
degrees of, 172 
denial of, 166-67 

Unlimited response language, 216 
Unobtrusive measures, 39 
Usable power, 395-96

Validity, 34
external, 34, 43, 50-51, 70, 454 
internal, 34, 42, 50-51, 69, 454 

Vector, in field theory, 390-92 
Veridicality, 84-85, 89, 97 
Vertical structure of an attitude, 159, 

161, 194, 205 
Victim blame, 124-25, 138 
Violence

crimes of, in U. S., 348 
and deindividuation, 274-75 
televised, effects on behavior, 

379-82

W ar, attitudes toward, 196-203

Z-scores, 362 
Zeibarnick effect, 5 
Zero-order belief, 160 
Zero-sum game, 293, 350. See also 

Mixed-motive game


