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society and  5 -1 0 ; social 
significance o f  2 -5  

m ass cu ltu re  theory  52 , 2 4 8 , 257; 
critique  o f  3 8 -4 9 ; critique  of 
(and A m ericanisation) 3 1 -8  

m ass m edia 2 2 6 , 2 3 9 -4 0 ; M arx ist 
analysis 1 3 7 -4 1 , 1 4 3 -6 , 152, 
155, 159, 165, 169, 175; 
rep resen tation  o f  w om en 
1 7 9 -8 4 , 1 9 2 -3 , 195, 196, 197, 
200

m ass p roduc tion  4 , 6 , 1 0 -1 2 , 19, 
21 , 22 , 24 , 66, 82 

m ass p ropaganda  5, 8 
m ass society theory  5 -1 0 , 1 1 -13 , 

2 1 , 24 ; see also  a tom isation; 
industrialisation  

m aterial p roduc tion  (base-super­
structu re  m odel) 1 3 2 -3 , 175 

M ax H eadroom  (television series) 
41

m eaning 1 1 3 -1 5 , 117 , 1 2 1 -2 , 
1 2 4 -5 , 2 0 7 -9  

m echanical rep roduction  of a rt 
8 2 -5

m edia: ow nersh ip /contro l 1 3 7 -41 ; 
rep resen tation  o f  w om en
1 7 9 -8 4  passim ; sa tu ra tion
2 3 5 -6 ; see also  m ass m edia 

m ediatory  social o rganisations 6 -7  
men: m ale gaze 195, 199; m as­

culin ity  180, 181, 1 9 0 -2 , 200; 
novelists 116 -19  

m ental struc tu re  1 2 0 -1 , 122 -3 ,
256

m eta-language 113 
m etanarratives 145, 2 2 7 -9 , 241 
M iam i Vice (television series)

2 3 1 -2
m iddle class 183, 256 ; occupa­

tions 2 3 6 -8  
M ighty jo e  Young  (film) 244 
‘m ilk bars’ 2 8 , 29 , 30 -1  
M iller, D . 259
m odern  capitalism  53 , 54 , 5 5 -6 , 

58 -61
m odernism  19, 1 4 5 -6 , 2 2 7 -9 , 

2 3 4 , 241 
m odernity  31 , 228 
M odleski, T . 47 , 78, 189-91  
M ona L isa  (m ulti-im aged print) 

226
m oney (com m odity fetishism) 

5 6 -8 , 60 
m onopoly  capitalism  59, 61 
M ontaigne, M ichel de 2 
M oore , C harles 229 
M oores, S. 216 
M oorhouse , H . 259 
m oral values 6 -7  
M uir, A. 195 
M ulvey, L. 199
M urdock , G . 74, 1 3 2 -5 , 137 -40 , 

1 4 2 -6 , 257  
music 1 3 -1 4 , 40 , 43 , 56; 

A dorno’s theo ry  52 , 5 7 -8 , 
6 4 -7 4 , 75 , 137; classical 6 5 -6 , 
68, 70, 7 2 -3 , 76, 77 ; culture 
industry  and  53 , 6 4 -7 4 ; 
postm odern ism  23 3 -5  

m yth 120, 211; p o p u la r culture 
(Barthes) 1 1 2 -1 9 , 1 2 3 -5 , 127; 
structuralism  and  culture 
94-101

M ythologies  (Barthes) 1 0 8 -1 0 , 
1 1 2 -1 6 , 117 -19

national cu ltu re  2 7  
natu re , cu ltu re  and 9 7 -9 , 12 2 -3  
N azi G erm any 5, 5 3 -4 , 82 
N eale, S. 244
needs: false 59 , 6 0 -1 , 64 , 7 9 -8 0 , 

81; real 6 0 -1 , 64 , 7 9 -8 0 , 81 
‘negative consensus’ 2 7 -8  
new s/new sreaders 194 
9'A W eeks (film) 229

2 9 7
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N o  O rchids fo r  M iss Blandish  
2 5 -6  

nostalg ia films 244 
novelists 116 -19

occupations, new  m iddle-class
2 3 6 -8

O edipus m yths 9 9 -1 0 0 , 101, 120 
O rw ell, G eorge 2 5 -8 , 32 
ow nersh ip  o f  m ass m edia 1 3 7 -4 1 , 

144, 146

parole  90 , 91, 93 , 94 -6  
Pascal, Blaise 2 
Passeron, J.-C . 28 
passive consum ers 217  
patriarchy  178, 181, 190, 192, 

2 1 6 , 256 ; psychoanalysis and 
187, 196-201 

Penley, C . 180
personal identities 2 3 8 -9 , 240 
personal life, code  o f  205 
Pet Shop Boys 234  
Philby, Kim 36 
photography  83 , 114, 118 -19  
police/crim e series (television) 168, 

197, 2 3 0 , 2 3 1 -2  
political citizenship 7 -8  
political econom y 70 , 2 5 7 , 2 5 8 -9 ; 

lim its o f  1 4 2 -6 ; M arx ism  and  
130, 1 3 2 -3 , 136—46, 149, 172 

politics 46 , 118 , 1 6 1 -2 , 165 
p o p u la r cultu re: a r t  and  2 2 5 -6 ; 

Barthes and  sem iology 108-19 ; 
con tem porary  2 2 8 -3 5 ; dialogi- 
cal app ro ach  2 5 2 -5 ; discourse 
and  2 4 9 -5 2 ; fem inism  see 
fem inism and  p o p u la r culture; 
M arx ism  and  (G ram sci) 1 6 0 -5 , 
1 7 1 -5 ; m ass cu ltu re  and  see  
m ass cu ltu re  (and popu lar 
culture); m yths and  112-16 ; 
postm odern ism  and  see  p o st­
m odernism ; recent theoretical 
developm ents 2 4 8 -6 0 ; social 
significance 2 -5  

p o p u lar m usic 4 0 , 4 3 , 56; 
A dorno’s theory  5 2 , 5 7 -8 ,

6 4 -7 4 , 75 , 137; code o f  205; 
cu ltu re  industry  and  53 , 6 4 -7 4 ; 
postm odern ism  in 2 3 3 -5 ; on 
television show s 13-14  

populism  216; cultu ral 4 9 , 217 , 
2 5 5 -6 0 ; ideology o f  37 , 48 

pornog raphy  108, 200 
‘position ing’ girls (m edia role) 203 
post-structuralism  218 , 222 , 249 
postm odernism  38 , 52 , 216 , 218, 

222 , 248 , 249 , 259; con tem po­
rary  cu ltu re  and  2 2 8 -3 5 ; 
em ergence o f  2 3 5 -9 ; identifica­
tio n  2 2 3 -8 ; lim its 239—45 

poverty 59
pow er 8 -9 , 42 , 6 4 -5 , 95 , 153, 

156; dialogical app roach  2 5 2 -5 ; 
discursive 2 4 9 -5 2 ; o f  ideology
2 5 3 -4 ; know ledge a n d  48, 
2 5 2 -5 ; relations 4 6 -7 , 112,
118, 193—4, 1 9 8 -9 , 2 1 5 -1 6 , 
2 1 7 , 2 5 4 , 2 5 5 , 260 

press 182, 183
produc tion  relations 1 3 2 -6 , 137, 

143 , 1 4 8 -5 2 , 157-8  
Professionals, T h e  (television 

series) 168 
profit 10, 6 2 , 77 , 126, 144, 251 , 

259 
P ropp , V. 253
pseudo-indiv idualisation  65 , 66, 

68 , 70 , 77 
psychoanalysis 193, 195;

patriarchy  and  187 , 196-201 
public  sector broadcasting  

139-^10

radical fem inism 178, 192, 200, 
215

rad io  4 , 5 , 4 4 , 140 
‘Raffles’ (H ornung) 26 
R am bo  (films) 230 
R ansom e, P. 166 
ra tionality  31 , 54 , 55, 2 2 8 -9  
real/true needs 6 0 -1 , 64 , 7 9 -8 0 ,

81
reality: m aterial 1 0 9 -10 ; objective 

1 9 6 -7 ; postm odern ist 239—40;

2 9 8
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social 2 2 4 , 230; v irtual 225 
reflection hypothesis 1 8 1 -2 , 183 
regressive listening 6 7 -8 , 74 , 76, 

78, 79 
R eism an, D avid 13 
relative au tonom y  1 4 8 -9 , 150, 

156, 157, 158 
religion 82, 227 
R enaissance 82 
ritual role o f  a r t  82 , 83 
R o c k y  (films) 230 
R ogers, R ichard  229 
rom ance, code o f  2 0 4 -5  
rom an tic  individualism  205 
ru ling  class 1 3 0 -2 , 1 3 7 -8 , 1 4 4 -6 , 

151, 153, 159, 165, 170, 173, 
200

S t E lsew here  (television series) 41 
Saussure, Ferdinand de 8 9 -9 4 , 95, 

96, 109, 112 , 121 
science 3 1 -2 , 54 , 55 , 1 4 7 -8 , 212, 

2 2 8 -9  
science fiction 230-1  
Screen (journal) 156, 222 
sem iology 52, 70 , 88 , 2 4 8 , 257; 

Barthes 1 2 3 -8 ; Barthes and 
po p u la r cu ltu re  1 0 8 -19 ; Barthes 
and  structuralism  109-10 ; 
fem inist theory  1 8 7 -8 , 194,
196, 2 0 3 -4 , 2 0 6 -9 , 213 , 
2 1 5 -1 6 ; M arx is t theory  137, 
156; Saussurcan linguistics 88, 
9 1 -2 , 94; and  structuralism  (key 
problem s) 119-28  

‘sequential logic’ 141 
sexism  1 7 9 -8 0 , 184, 188, 191, 

192, 193 
sexual division o f  labou r 181,

184, 1 8 5 -6 , 202 , 203 
Shelley, M ary 243 
Sherlock H olm es  (films) 244 
‘shiny b arbarism ’ 2 8 -9  
signification 89 , 110, 112,

1 1 4 -1 5 , 125 
signified/signifier 88 , 9 1 -2 , 98, 

1 1 2 -1 5 ,1 1 6  
signs 8 8 -9 4 , 1 0 9 -1 0 , 112 -14 ,

116, 1 2 3 -4 , 1 2 5 -7 , 205 , 225 
silent films 18, 42 
Skeggs, B. 218
soap  operas 37, 4 0 -1 , 4 7 -8 , 196 
social change 9, 4 5 , 54 , 94, 95, 

1 4 8 -9 , 183, 2 1 8 , 238 
social class see  class 
social conflict 133, 1 6 6 -8 , 173,

174-5
social con tro l 3 , 55 , 59 , 62, 

1 6 5 -7 , 173-4  
social reality  2 2 4 , 230  
social rela tions o f  production: 

base-superstructu re  m odel 
1 3 2 -6 , 137, 143 , 148 -52 ,
1 5 7 -8 ; com m odity  fetishism  3,
5 6 -8 , 60 , 61 , 63 , 6 5 -6  

socialisation process 154, 181,
184

socialism  56 , 59, 81 
socialist fem inism 178 , 192, 

199 -2 0 1 , 218 
socialist revolution  55 , 162, 

163 -4 , 169 
society: base-superstructu re  model

132 -6 , 137, 143, 1 4 8 -50 ; 
culture and  2 2 3 -4 ; see also  
m ass society theory 

sociology: o f  class 137; o f  culture 
33 , 175, 178, 179 , 245 , 249  

Son o f  K ong  (film) 244 
sound films 18, 83, 8 4 -5  
‘sound  im age’ 91, 92 
space and  tim e (postm odern  

confusions) 2 2 6 -7 , 2 3 0 , 241 , 
243

‘specific effectivity’ o f  ideology 
149, 155, 157, 158 

Spender, D. 178 
Spielberg, Steven 2 2 9 -3 0  
spy novels 3 5 -7 , 10 2 -8  
Stacey, J. 2 1 6 , 2 1 7 -1 8  
S tallybrass, O . 89 
standard isa tion  4 0 -1 , 6 2 -3 , 6 5 -6 , 

70 , 77 , 95 ; d iachron ic  71, 72,
7 3 -4 ; synchronic 71 

stereotypes o f  w om en 179, 181, 
183, 1 8 5 -6 , 187 , 188 , 192,

2 9 9
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195
Stevenson, R obert Louis 243 
Storey, J. 161, 172 
Stow e, H a rrie t Beecher 190 
Structural A n th ropo logy  (Lévi- 

Strauss) 9 9 -100  
structuralism  38 , 52 , 8 8 -9 , 156, 

248 , 249; b inary  oppositions 
97 , 9 8 -9 , 1 0 2 -7 , 122; culture 
and  m yth 9 4 -1 0 1 ; fem inist 
theory  1 8 7 -8 , 194, 1 9 7 ,2 1 6 ; 
Jam es Bond novels 1 0 2 -8 ; Lévi- 
S trauss 1 1 9 -2 3 ; sem iology and
1 0 9 -1 0 , 119-28  

structuralism  (semiology and 
po p u lar culture) 88; Barthes 
108—19; cu ltu re  and  m yth 
9 4 -1 0 1 ; Jam es Bond novels 
1 0 2 -8 ; sem iology and  (key 
problem s) 1 1 9 -2 8 ; structural 
linguistics 8 9 -9 4  

structu ra list M arx ism  146 -55 ,
160

structural linguistics 88, 8 9 -9 4  
style 225; authen tic ity  4 2 -3 , 44, 

65 ; pseudo-individualisation 65, 
66 , 68 , 70 , 77 

subcultures 3 4 -7 , 2 0 1 -1 2 , 256 
substance 225; co n ten t analysis 

1 8 6 -8 , 1 9 1 -6 , 2 0 3 , 206 , 209  
‘subversive consum er’ 216 
Sw eeney, T he  (television series) 

168
‘sym bolic ann ih ila tio n ’ o f  w om en

1 8 0 -3 , 184, 186, 189 
sym bolic representation  o f  w om en 

182
synchronic analysis 93^4 , 121 
synchronic standard isa tion  71

T alk ing  H eads 234 
T am la M otow n 235 
Tarzan  (films) 244 
taste 4 2 -3 , 44 , 4 5 , 49 , 65 
television 1 3 -1 4 , 4 4 , 140, 260; 

advertisem ents 40 , 193, 2 3 2 -3 ; 
audience (discourse analysis) 
2 4 9 -5 2 ; crim e series 168, 197,

2 3 0 , 2 3 1 -2 ; postm odernism  
2 3 1 -3 , 2 3 9 , 240 ; soaps 37, 
4 0 -1 , 4 7 -8 , 196; w om en and 
1 8 2 -3 , 193 

tex t-aud ience  co n trac t 2 5 3 -4 , 258 
tex tual artefacts 7 1 -2 , 73, 77 
T hatcherism  160 
th ea tre  42
T heory, C ulture a n d  Society  

(journal) 222 
T h in  M an  (films) 244 
th ird  w orld  countries 60 
tim e and  space (postm odern  

confusions) 2 2 6 -7 , 230 , 241, 
243

Tinker, Tailor, Soldier, Spy  (Le 
C arré) 3 6 -7  

Tocqueville, Alexis de 23 
to ta lita rian  societies 5 , 53 , 56,

103
totem ism  9 7 -9 , 120, 122-3  
tou rism  108 
Trilling, Lionel 23 
T uchm an , G. 180, 181-3  
T w in  Peaks (television series) 231

Uncle T o m ’s C abin  (Stowe) 190 
u rban isa tion  5, 6 , 8 , 9 , 11 
U rry ,J . 228
Uses o f  Literacy, T he  (H oggart)

28
use value 57, 58

V an Z oonen , L. 181, 187, 191-2 , 
2 0 0 , 217  

V enturi, R . 229 
v irtual reality  225 
V olosinov (Bakhtin) 253 , 254

w ar o f  m ovem ent/position 169 
W arho l, A ndy 226 
w aste/w aste p roduction  59 
W ebster, D . 23 , 24 , 28 , 34 
W enders, W im  30 
W hite, J. 33
W ho  Fram ed R oger R abbit?  (film) 

230
W ild  Palm s (television series) 231

3 0 0
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W illiam s, R. 2 -3 , 135 
W illiam son, J. 124-5  
w om en: advertisem ents and  40 , 

180, 183, 1 8 4 -9 , 193, 196,
197, 217 ; cu ltu ra l representa­
tion  1 7 9 -8 4 , 1 9 5 -7 ; fem ininity
180, 181, 1 9 0 -2 , 198, 200 , 
2 0 3 -5 , 210 ; stereotypes 179,
181, 183, 185 -6 , 187, 188,
192, 195; ‘sym bolic annih ila­
tion ’ 1 8 0 -3 , 184, 186, 189; 
w riters 1 1 6 -1 9 , 190; see also 
fem inism ; fem inism  and  popu lar 
culture

W ood, G . 243 
W oollaco tt, J. 107, 108

w ork  ethic 235 , 236 
w ork ing  class 27 , 31 , 33 , 5 9 -6 0 , 

77 , 8 0 -1 , 132 , 165, 183, 236 , 
240 ; class struggle 148, 1 5 8 -9 , 
1 6 3 -4 , 170, 1 7 3 -4 , 256; 
socialist revolution  55, 162,
1 6 3 -4 , 169; youth  2 8 -9 ,
3 4 -5  

W orpolc, K. 3 2 -3  
w riting  (French classical style) 

108, 1 1 0 -1 2 , 115 
W riting D egree Z ero  (Barthes) 

108, 1 10 -12

you th , subcultures 2 0 1 -1 2 , 256; 
w ork ing  class 2 8 -9 , 3 4 -5


