
Obsah

O b s a h ....................................................................................................................................................... 5

Předm luva ............................................................................................................................................. 6

1. C o  j e  p sy c h o lo g ie  t r h u  (M ilan  R ym eš) ........................................................................  7
1.1 M arketing  a  p sy ch o lo g ie  .................................................................................................  7
1.2 Trh a  je h o  p sy c h o lo g ic k á  c h a ra k te r is t ik a ............................................................... 19

2. Č lověk  v  ro li z á k a z n ík a  (R ů žen a  K o m á rk o v á ) .........................................................  29
2.1 Z dro je sp o třeb ite lsk éh o  chován í ............................................................................... 29
2 .2  M otivace k u p n íh o  c h o v á n í ............................................................................................ 35
2 .3  Z v y k  a  v ý b ěr při n ák u p u  ..............................................................................................  38
2 .4  C o ov livňu je  chován í lidí n a  t r h u ............................................................................... 43
2.5 S po třeb ite lské ty p o lo g ie ........................................................'........................................ 46
2 .6  S eb eo b ran a  s p o t ř e b i te le .................................................................................................  50

3. Č lo v ě k  v ro li p ro d e jc e  (Jitka  V y s e k a lo v á ) ................................................................  57
3.1 P sy ch ick é  nároky  n a  o b ch o d n í č i n n o s t i .................................................................. 57
3.2  V ztah  m ezi p ro d ejcem  a  z á k a z n ík e m ....................................................................... 59
3.3  P ro d e jn í ro z h o v o r ..............................................................................................................  65
3 .4  V ý cv ik  p ro d e jn ích  č in n o stí .........................................................................................  74

4. P sy ch o lo g ie  a  p r o p a g a c e  (Jitka  V y s e k a lo v á ) ...........................................................  79
4.1 P roč a  ja k  p sy c h o lo g ie  v p ropagaci .........................................................................  79
4 .2  P ro p ag ace  ja k o  k o m u n ik a c e .........................................................................................  85
4.3  Č lověk  v  roli p říjem ce p ro p ag ačn íh o  s d ě l e n í .......................................................  90
4 .4  J a k  zjišťujem e p ů so b en í p ro p ag ace  .......................................................................... 95
4.5  C o  si m yslí o  p ro p ag ac i če sk á  veře jnost ............................................................  102

5. Z v lá š tn o s ti  z a h r a n ič n íc h  t r h ů  (M ilan  R y m eš) ...................................................  109
ч 5 . 1  K u ltu ra  a  sp o třeb n í c h o v á n í ......................................................................................  109

5.2  P ro p a g ac e  n a  zah ran ičn ích  t r z í c h ............................................................................  116
5.3  O b ch o d n í je d n án í se zah ran ičn ím i p a r tn e r y .......................................................  122
5 .4  D lo u h o d o b ý  p o b y t v z a h r a n ič í .................................................................................  127

6. N e jč a s tě j i  p o u ž ív a n é  p sy c h o lo g ic k é  m e to d y  a  te c h n ik y  v ý z k u m u  t r h u
(R ů že n a  K o m á r k o v á ) ...........................................................................................................  133

L ite ra tu ra  ..........................................................................................................................................  149

R e js t ř ík ................................................................................................................................................  151


