CONTENTS

Preface to the Third Edition xi

Preface xiii

INTRODUCTION

IMAGE AND IMAGINATION 1
Image 1

Imagination 2

The Visual and the Psyche 3
Images and Visual Recall 5

The Functions of Art 7

Images and Intertextuality 7

An Experiment 10

SEEING IS BELIEVING 19

Seeing 19

Believing 20

The Social Aspects of the Visual 21

The Visual and Personal Identity 22

Box: The Seashell Social Identity and the Image 25
Social Identity and the Image 25

Seeing Isn’t Believing 26

Dreams 27




N

Cognition and Visual Images 29
Hemispheres of the Brain 30

Aesthetics 31

A Primer on Communication Theory 33
Box: Theories of Morality 37

Ethics and the Tmage 37

Box: Checklist on Ethics and the Media 38
Visual Persuasion 39

Conclusions 41

Applications 42

HOW \WE SEE 45
Learning to See 45
Signs, Symbols, and Semiotics 46
What Signs Are 49
What Signs Can Do 52
Facial Expressions as Signs 53
Codes 54
Metaphors and Metonymies 55
Box: What Is “Frenchness™? 56
Condensation and Displacement 60
The Image 61
Stuart Hall and Representation 65
The Power of Images: 9/11 66
Optical and Haptical Ways of Seeing 67
Conclusions 69
Applications 69

ELEMENTS OF VISUAL COMMUNICATION 73
Basic Elements 73

Dots 73

Lines 74

Shapes 74

Volume 76

Scale 76

Spatiality 77

Balance 78

Direction 80

Lighting 81

Perspective 83
Box: Visualizing the Sacred 84



(€1

Proportion 85
Color 87
Box: Checklist for Analyzing Print Advertisements
Philosophical Speculations on Color 89
The Enigma of Color 90
Attributes of Color 91
Conclusions 92
Applications 93

TYPOGRAPHY AND GRAPHIC DESIGN:
TOOLS OF VISUAL COMMUNICATION 97
Typography 97
Typefaces 98
Basic Classifications 98
Box: A Brief Glossary on Type 100
Maximizing the Impact of Type 104
Box: Checklist on Typography 105
General Principles of Design 107
Balance 107
Proportion 108
Movement 109
Contrast 109
Unity 109
Design Examples 110
Two Versions of a Page 110
The Talmud 110
Design and Control 117
Supergraphics 117
Conclusions 117
Applications 118

PHOTOGRAPHY: THE CAPTURED MOMENT
The Photograph 121
Digital Photography 122
Genres in Photography 122
Art Photos 123
Snapshots 124
Photojournalism 126
Photodocumentaries 127
Commercial Photography 127
The Problem of Objectivity 129

88

121



Variables in Photography 129
Evidence and Glamorization 130
The Pose: Figure and Ground 132
Technical Aspects of the Photograph 134
Focus 134
Grain 135
Shot Angle 136
Kinds of Shots 136
Color 137
Composition 137
Advertising Photography and Oil Painting 138
The Image and Capitalism 141
The Photograph and Narcissism 141
Conclusions 142
Applications 143

FILM: THE MOVING IMAGE 147
Motion Pictures 147
Film in Society and Society in Film 149
Conventions in Film Editing 151
Shots and Shot Relationships 152

The Zoom Shot 152

The Reaction Shot 152

Montage 153
Color in Film 153
Sound 154

Spoken Dialogue 154

Narration 154

Sound Effects 155

Music 155
Special Visual Effects 156

The Hand-Held Camera 157

Camera Movement 157

Deep and Shallow Focus 157

The Jump Cut 158
Postmodernism’s Impact on Film 158
The Power of the Film Image 161
The Nature of Drama 163
Box: Analyzing Films and Television Programs
Conclusions 165
Applications 166

165



/ TELEVISION: THE EVER-CHANGING MOSAIC 169

9

The Television Image 169
The Television Screen 172
Box: Television Versus Movie Screens 173
Talking Heads 174
Television Genres 175
The Commercial 177
Analyzing the Commercial 178
Box: Checklist for Analyzing Television Commercials 181
Television News 182
Televised Hearings 183
Music Videos 184
Video Artists 186
Zapping or Channel Surfing 188
TiVo and Video Recording Devices 188
Conclusions 189
Applications 189

COMICS, CARTOONS, AND ANIMATION:
THE DEVELOPMENT OF AN ART FORM 1921
The Comic Strip 191

Reading the Comics 192

The Power of the Comic Strip 195
Box: Japanese Comics 196
The Comic Strip As a Teaching Tool 198
Visual Novels 198
The Cartoon 199

Visual Humor in Cartoons 200

Animated Cartoons 203
The Impact of Comics and Cartoons 206
Conclusions 207
Box: Cartoons Are Powerful 210
Applications 211

COMPUTERS AND GRAPHICS:

\WONDERS FROM THE IMAGE-MAKER 213
The Nature of the Computer 215

Computer Graphics Software 217

Infographics 218



Desktop Publishing 219
Computer-Aided Design and Drafting (CADD) 219
Videogames 222
The Appeal of Videogames 223
Special Effects 226
E-mail and the Internet 228
Box: Emoticons 229
Demographics of Internet Usage 230
Computer Animation 231
Box: The Power of Computer-Generated Images 233
Conclusions 233
Applications 236

Glossary 239

Selected Annotated Bibliography 247
References 251

Credits 254

Names Index 256

Subject Index 258



Abelson, Razel, 37

Abrams, M.H., 34

Adatto, Kiku, 142, 143, 183
Albers, Joseph, 92
Albertson, Alaina, 131
Allen, Woody, 162
Antonioni, Michelangelo, 128
Arbus, Diane, 127
Arcimboldo, 201

Arnheim, Rudolph, 20
Ashton, Dore, 129
Aufderheide, Pat, 184

Bakhtin, M.M., 8
Barnhurst, Kevin, 126, 127
Barthes, Roland, 82
Beckman, William, 139
Benayoun, Robert, 197
Berger, Jason, 14, 70
Berger, John, 46, 121, 138, 140
Bergman, Ingmar, 8, 164
Birren, Faber, 88

Boggs, Joseph M., 147
Boudreau, Diane, 24
Brenner, Charles, 28
Breton, André

Casey, William, 53

NAMES INDEX

Chaney, Lon, 232
Chaplin, Charlie, 17
Clark, Kenneth, 1
Cleopatra, 131
Clinton, Bill, 125
Coen, Robert J., 177
Cook, Robert, 13
Cooper, Gary, 183
Corelli, A., 234

Daguerre, Louis Jacques, 121
Dali, Salvador, 127

Deken, Joseph, 213

Dichter, Ernest, 41

Disney, Walt, 204, 231
Dondis, Donis A., 19, 74
Dusen, Chris Van, 208

Eco, Umberto, 52

Eisenstein, Sergei, 8, 150, 153
Ekman, Paul, 53

Erickson, Betty, 234

Esslin, Martin, 161, 163, 172
Eyck, Jan van, 64

Ezekiel, 60

Friquegnon, Marie-Louise, 37
Fournier, Pierre Simon, 102

Freud, Sigmund, 3, 4, 28, 60, 61
Fuchs, Wolfgang, 191

Gandelman, Claude, 68
Gans, Herbert, 25, 26
Girard, René, 40

Glass, Philip, 156
Gombrich, E.H., 20

Gould, Chester, 197
Gowans, Allan, 7

Gregg, L.C., 201

Griffith, D.W, 161
Gutenberg, Johannes, 98, 99

Hall, Edward T., 2, 19, 20, 73
Hall, Stuart, 65-66

Hanson, Jarice, 29, 31

Helen of Troy, 131

Hershman, Lynn, 185, 186
Hume, David, 89-90

Jakohson, Roman, 35, 36
John Paul 11, Pope, 50
Johnson, Mark, 58
Joyce, James, 169

Jung, Carl G., 3, 4, 69

Kanitza, Gaetano, 73, 74



Keaton, Buster, 130
Kekule, Friedrich, 3
Klapp, Orrin, 24
Krieger, Herman, 123
Kubrick, Stanley, 217
Kurosawa, Akira, 28

Lachaise, Gaston, 32
Lakoll, George, 58

Lang, Gladys, 182

Lang, Kurt, 182

Lasswell, Harold, 33, 35, 36
Legrady, George, 185, 205
Lieberman, J. Ben, 97
Loubser, H. N., 198
Lopukhova, Ludmilla, 135
Louis-Phillipe, King, 201
Lunenfeld, Peter, 215

MacArthur, Douglas, 182
Maimonides, 2

Magritte, René, 184

Malecki, Bob, 227

Manutius, Aldus, 100
McCarthy, Senator Joseph, 175
McKay, Winsor, 204

McLuhan, Marshall, 92, 97, 169-172,

207, 229

Messaris, Paul, 30

Metz, Christian, 155
Milgram, Stanley, 124-126
Mird, Joan, 13

Mirzoeff, Nicholas, 126

Mohammed, 210
Monaco, James, 155, 169
Mondrian, Piet, 235
Monroe, Marilyn, 131
Moriarty, Sandra E.; 50
Moses, 64

Murnau, EW, 148
Murray, Janet H., 223

Niepce, Joseph, 121
Noll, Michael, 235
North, Oliver, 175, 183

O'Connor, Sinead, 50
Ornstein, Robert E., 29, 30

Patoine, Brenda, 5
Pavlov, Ivan, 156

Peirce, C.S., 48-50
Philipon, 201

Porter, Thomas, 13
Powers, Marilyn, 140
Preble, Duane, 45
Preble, Sarah, 45
Pucinello, Angelo, 85, 87
Pythagoras, 85

Reagan, Ronald, 53
Reggio, Godfrey, 156, 159
Reitberger, Rheinhold, 191
Rheingold, Howard, 221
Riegl, Alois, 67, 68
Roosevelt, Teddy, 201

Sabin, Roger, 195

Santie, 1. Wayan, 11
Saussure, Ferdinand de, 23, 48, 51, 54
Schwartz, Tony, 9-10, 131
Sejnowski, Terrence J., 53
Shakespeare, William, 28, 40
Shelton, Gilbert, 159
Solomon, Jack, 159

Sontag, Susan, 141
Spielberg, Steven, 164, 183
Szarkowski, John, 127

Talbot, Henry Fox, 121
Truman, Harry, 182

Ude-Pestel, Anneliese, 5
Updike, John, 203

Van Dusen, Chris, 208
Verdi, Giuseppe, 99

Warhol, Andy, 197
‘Washington, George, 61
Weitz, Rose, 24

Welles, Orson, 8, 158
Wolle, Jeremy, 90-91
Wood, Grant, 8

Zeman, J. Jay, 48
Zeul, Herbert, 81, 83, 109



2001: A Space Odyssey, 216-217
“1984" Macintosh commercial
image analysis of, 9
intertextuality in, 8-9
9/11 tragedy
images of, 66-67
impact on children, 67

“Abduction: A Theory of Visual Interpreta-
tion,” 50
About Looking, 121
Abyss, 231
Adult Comics: An Introduction, 195
advertising
“1984" Macintosh commercial,
213-215
checklist for analyzing, 88, 89
creation of dissatisfaction, 140
direct eye gaze, 40
metaphor and metonymy in, 39
mimetic desire and, 40
photography and, 138-141
oil painting and, 138, 139
unconscious motivations and, 41
aesthetics
applied, 33
different definitions of, 31-33
questions involving, 31, 32

SUBJECTS INDEX

Age of Television, 161, 172
Alice in Wonderland, 59
Amazon Paint, 206
An Elementary Textbook of Psychoanalysis
discussion of dreams, 28
latent dream content, 28
manifest dream, 28
manifest dream content, 28
An Enquiry Concerning Human Under-
standing, 89
animated cartoons, 203-206
A Perfusion of Signs, 48
A Primer of Visual Literacy, 19
Archaeology: The Comic, 198
archetypes
defined, 4
relation to collective unconscious, 4
Architectural Digest, 42
Arizona Research Journal
identity and hair, 24
“It’s All About Hair,” 24
Art and Musion, 20
Artforms, 45
Art of Watching Films, 147
A Theater of Envy: William Shakespeare,
40
A Theory of Semiotics, 52
Atlanta Constitution, 201

balance
axial or formal, 20
asymmetrical or informal, 20
Beetle Bailey, 196
believing
factors relating o, 20
relation to seeing, 20, 21
Better Homes and Gardens, 42
Betty: History and Art of a Child in Ther-
apy, 5
Birth of a Nation, 161
Black and White in the Comics, 197
Blade Runner, 160
Blondie, 191
Blow-Up, 128
Blue Velvet, 160
brain
comparison of hemispheres, 31
hemispheres of, 30, 31
left hemisphere, 30, 31
right hemisphere, 30, 31
Brainwork, 6

cartoons
defined, 199
caricature in, 201, 202
humorous allusions in, 203
Mohammed cartoons impact, 210



power of, 210
visual humor in, 200-201
visual puns in, 202
Charlotte’s Web, 233
chiaroscuro lighting
characteristics of, 81, 82
flat lighting and, 81, 82
circle, 75
Citizen Kane, 134
claymation, 205
codes
aberrant decoding, 55
definition of, 55
relation to signs, 54
cognition
perception, 29
persistence of vision, 29
seeing, 29
sight, 29
Collective Search for Identity

reliability of identity statements, 24
symbolic phenomena and identity, 24

collective unconscious, 4

color
brightness and, 92
contextual relationships, 92
enigma of, 90
hue, 91
Humes theory of, 89, 90
personality types and color prefer-

ences, 88, 89

philosophical speculations on, 89, 90

psychological studies of, 87, 88

saturation, 91, 92

warmth and coolness, 92
Comics: Anatomy of a Medium, 191
comic strip

balloons in, 192

characteristics of, 191

conventions found in, 192-194

defined, 192

facial expression in, 192

grotesques in, 197, 198

impact of, 206-207

Japanese manga, 196

postage stamps of, 193

power of, 195-198

teaching tools, 198

visual novels and, 198
communication theory

Berger’s focal points, 34

Lassell and Berger compared, 35

Lasswell model, 33

Roman Jakobson model, 6
Composition with Lines, 235
computer-aided design and drafting

(CADD), 219-223

computer animation

films using it, 231-233

morphing, 232

warphing, 132
Computer Composition with Lines, 135
computers

desktop publishing and, 219

digital defined, 215

elements found it, 216

graphic software for, 217, 218
Computer Images: State of the Art, 213
computer special effects

animation, 28

chroma-key, 228

cut and paste, 227

digitization, 228

mirroring, 227

mosaic, 227

painting, 227

posterization, 228

shattered image, 228

stenciling, 228

strobe, 227
Course in General Linguistics, 48, 153

charter statement on semiology, 48

signifiers and signifieds, 51
Crimes and Misdemeanors 160
Critique of Commodity Aesthetics, 95
culture

defined, 65

important subject in human sciences,

65
semiotic approach to, 65

Der Dove, 8
design
balance, 107-108
contrast, 109
general principles of, 107-110
movement, 190
proportion, 108, 109
supergraphics, 117
unity, 109, 110
Digital Dialectic: New Essays on New
Media, 215

Docnesbury, 207
dreams

discontinuous images, 163
dream censor, 60

dream work, 8

latent dream content, 28

like comic strip panels, 163
manifest dream, 8

manifest dream content, 28
secondary elaboration and, 163

Dreams, 28

ego

defined, 4

id and, 4

need for balance in forces, 4
superego and, 4

e-mail

and Internet, 228-230
emoticons, 229

ethics

categorical imperative and, 38
checklist on ethics and media, 38
ethics defined, 37

theories of morality, 37
utilitarianism and, 38

eye

effect of eye structure on design, 20
structure of, 20

figure-ground relationship, 75
film editing

cuts, 151

defocus shot, 151
dissolve, 151

fade-out and fade-in, 151
flip-frame, 151

wipe, 151

film

analysis of, 165

auteurs, 147

basic unit of, 146

color in, 153, 154

frame is basic unit, 148

importance of narratives in, 163

in society, 149, 151

postmodernism and, 158-160

relation to music, drama and poetry,
147

sound, 154, 155

techniques of criticism, 149, 151



film shots
montage, 153
reaction shot, 152
zoom shot, 152
film sound
narration, 154, 155
sound effects, 155
spoken dialogue, 154
film special effects
camera movements, 157
deep and shallow focus, 157
hand-held camera, 157
jump cuts, 158
Financial Times, 113
Finding Nemo, 133, 233
Flushed Away, 233
focal points in study of media
artist, 62
audience, 62
chart of, 34
comparison with Lasswell model, 35
medium, 63
society, 63
work of art, 63
functions of art
beautification, 7
illustration, 7
persuasion/conviction, 7
substitute imagery, 7

Gold Rush, 17
Guide to the Perplexed, 2

Hamlet, 28
Hamlet on the Holodeck: The Future of
Narrative in Cyberspace, 223-226

hemispheres of brain

image narcotization, 31

left and right differences, 30-31
Hidden Dimension, 1, 2, 19, 73
How to Read a Film, 155, 169

Ice Age 2, 233

id, 4

identity
as sign systems, 25
hair and, 24
semiotic aspects of, 24-25
semiotics and, 23-24
signifiers of, 23
symbolic phenomena and, 24

images
complex nawure of, 92, 93
connotative meaning, 65
creativity and, 3
defined, 61
focal points and, 62, 63
historical significance and, 63
imagination and, 2-3
levels of interpretation, 9
literal or denotative meaning, 65, 66
mysterious nature of, 1
pervasive nature of, 1, 2
preferred meaning, 65
self perception and, 63
stereotypes and, 66

Incredibles, 233

infographics, 218, 219

Internet
demographics of usage, 230, 231
e-mail and, 228-230

Interpretation of Dreams, 60
condensation in dreams, 28
dreams as royal road to unconscious,

27,28

interpreting visual phenomena
cause and effect, 48
convention, 48
resemblance, 48
signification, 8

intertextuality

1984 Macintosh commercial and, 8, 9

Bakhtin on, 8
images and, 7, 8

Jylands-Posten, 210

Koyaanisqatsi, 156, 159, 160
Krazy Kat, 196

Last Starfighter, 231

Le Charivari, 201

Liberty, 206

lighting
attached shadows, 83
cast shadows, 83
chiaroscuro, 81, 82
flat, 81

Looking at Picture, 1

Lord of the Rings, 233

Macintosh “1984" commercial, 213-215

Man and His Symbols, 3
media
data in television image, 170
hot and cool, 170-172
“medium is the message,” 170
Merriam-Webster’s Collegiate Dictionary,
47
metaphor
based on analogy, 56
basic in everyday life, 58
contrasted with metonymy, 59
in images, 58
role in thinking and acting, 58
simile, 56
Metaphors We Live By, 58
metonymy
based on association, 566
contrasted with metaphor, 59
synecdoche, 59
Microsoft XBox, 224
mimetic desire, 40
Mirror and the Lamp
Abrams model, 34
source of focal points model, 34
music videos
commercial culture and, 184, 186
surrealism in, 184, 186
youth culture and, 184, 186
Mythologies, 82

narratives
analysis of, 165
definition of, 163
importance in films, 163
New Management, 116
Nosferatu, 148

On Photography, 141
optical illusions
devil’s tuning fork, 27
use in Levis ads, 27

Pandemonium, 206
pastiche
as postmodern art form, 16
use of multiple images in, 16
Peanuts, 207
Perfect Dark Zero, 225
perspective, 83
photography
angle of shots, 129



color, 137
commercial, 127, 128
composition, 137, 138
death of, 124-126
defined, 121, 122
digital photography, 122
evidence and glamorization, 130-132
focus, 129, 134, 135
framing, 129
genres of, 122-124
grain, 135
kinds of shots, 136, 137
lighting, 129
manipulation of truth and, 142, 143
narcissism and, 141, 142
photodocumentaries, 127
photographic image and capitalism,
141
photojournalism, 126, 127
pose, 132, 133
problem of objectivity, 129
shot angles, 136
the pose, 129
viewpoint, 129
Picture Perfect; The Art and Artifice of Pub-
lic Image Making, 143, 183
Pixellage, 234
Fower Animator, 206
proportion, 85-87
psyche
id, ego, and superego, 4
Jungian views of, 4, 5
levels of, 3—4
representation as iceberg, 3, 4
psychological closure, 83
Psychology of Consciousness
definition of, 29
role of saccades in seeing, 29

Reading Pictures, Viewing Texts, 68
Raiders of the Lost Ark, 163, 164
Rain, 15
Representation: Cultural Representation
and Signifying Practices, 65
Responsive Chord, 131, 132
theory of communication, 9, 10
use of information stored in people,
131,132

saccades
definition of, 29

scanning a Nefertiti postcard, 30
saturation, 91
scale
definition of, 76
emotional impact of, 76, 77
scopophilia, 162
secondary elaboration, 163
seeing
optical and haptical approaches, 67,
68
optical and haptical contrasted, 68
semiology (see semiotics), 48
serniotics
codes and, 54, 55
concepts are purely differential, 51
facial expressions as signs, 53
“Frenchness,” 56
iconic signs, 49
indexical signs, 49
lies and, 52
logos, 50
meaning based on relationships, 51
metaphor and metonymy, 55, 56
metaphors defined, 39
metonymy defined, 39
signified defined, 51
signifier and signified and identity, 23
signifier defined, 51
signs defined, 49
simile, 59
symbols, 49
synecdoche, 59
“tells” in poker, 53
Seventh Seal, 8, 164
sex, lies and videotape, 160
signs in dreams (see semiotics)
condensation, 60
displacement, 60
Signs of Our Times: Secret Meanings of
Everyday Life, 159
Sketch of View from Graca, 14
Sleeper, 162
Snow White and the Seven Dwarfs, 205
spatiality, 77, 78
Star Wars, 233
Steamboat Willie, 205
Strategy of Desire, 41
structure of eye
effect on design and space usage, 20
fovea, 19
macula, 19

retina, 19
square, 75
Sunday Times Magazine, 65
superego, 4 (see id)
Superman, 211

Talmud, 115
Tarzan, 192
taste cultures
socioeconomic class and, 25, 26
visual preferences of by level, 26
television
action on z-axis, 173, 174
channel surfing, 188
chart of genres and conventions, 176
genres, 175, 176
Iran-Contra hearings, 183
news, 182, 183
TiVo and video recording devices,
188-189
television commercials
analysis of, 165
characters in, 178, 179
checklist for analyzing, 181
cost of a typical commercial, 177
dialogue in, 179
different from movie screens,
172-174
genres, 175, 176
money spent on advertising, 177
narrative structure, 178
nature of image, 169
talking heads and, 174-175
viewers store of knowledge and, 182
visual aspects of, 180
z-axis, 173-174
Terminator 1I: Judgment Day, 231, 232
Textbook of Organic Chemistry, 3
“The Mind’s Eye: Imagery and Visual
Perception Share Common Brain
Mechanism,” 5, 6
theories of art
emotive, 34
mimetic, 34
objective, 34
pragmatic, 34
Tobit Blessing His Son, 85
Toy Story, 232, 233
triangle, 75
Tricky Prickears, 197
Tron, 231



typefaces
basic classifications of, 98, 99
capital and lowercase letters, 101, 102
condensed and expanded, 102
points, 102

Types of Typefaces, 97

typography
classifications of typefaces, 98-103
defined, 97
maximizing impact of typefaces,

104-106

typefaces, 98

Unchanging Arts: New Forms for Tradi-
tional Functions of Art in Society, 7
Understanding Media Semiotics
text and subtext, 8
Blade Runner and intertextuality, 8
Understanding Media: The Extensions of
Man, 169, 170
Understanding Video
amount of information from eyes, 29
eye and brain relationships, 29

video artists, 186-188
videogames
appeals of, 223-226
earliest examples of, 222-223
growth of industry, 223
immersive nature of, 224
interactive aspects of, 224
transformative qualities of, 224
View from Graca, 14
vision
mental nature of, 45
physical aspects of, 45
visual communication
balance, 78-80
decoding, 65
direction, 80, 81
dots, 73
lighting, 81-83
lines, 74
perspective, 83-85
proportion, 85-87
role of images in our lives, 19, 20
shapes, 74-76

spatiality, 77, 78
visual perception
active concern of mind, 20
not automatic, 20
operates selectively, 20
visual persuasion
direct eye gaze, 40
hard-wired responses in people, 39
Visual Persuasion: The Role of Images in
Advertising, 39
Visual Thinking, 20
Vogue, 42

Wall Street Journal, 210

Ways of Seeing, 46, 138, 139

Wild Strawberries, 9

Wizard of Id, 196

Wolf Man, 232

Woman and Little Girl in Front of the Sun,
13

Yellow Submarine, 200
Young Sherlock Holmes, 31



