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moderating your Facebook
Page, 215

monitoring your Facebook
Page, 213

monthly active users
(MAUs), 251

N

news and stories on
Facebook, 181

Newsfeed, Facebook, 135,
173, 207

newspaper circulation in the
uUs, 3

Not Connected T®
field, 235
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See management of
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overview, 35
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content, 159
photos
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photo apps, 147
Photostab, 15,49
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posting on Pages, 169

posts
content calendars
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Events, 103
frequency of, 157,207
removing, from
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interaction, 63
privacy settings
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information, 23
customization of, 25
VS. openness on
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Profiles
for business, 13
contact information, 23
and Event invites, 101
likes and interests, 21
overview, 9-11,33
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differences, 39-41
parent Profiles, 81
privacy settings, 25
Profile applications, 29
Profile boxes, 125
Profile interactions, 31
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rules for, 37
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promotion
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Events, 105
general promotions
tab, 211
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incentive offers, 61
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promo codes for
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unique promotion
tab, 211
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to, 217
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feed, 201
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Report/Block privacy
setting, 27
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and comments, 217
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search
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of, 169
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Facebook search, 55
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keyword placement,
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statistics, advertising, 241.
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types of, 15, 49
targeted advertising
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demographics, 231
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location, 231
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Interested In
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thank-you notes, 107
themes, custom, 141
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207
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common topics, 159
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meta mentions, 179
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tracking. See also analytics
analytics, 261
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Facebook, 1,247
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user data on, 247
updates on Events, 103
updates, status.

See status updates
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users
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diversity of, 1
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users), 251
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follow-up, 107
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also marketing on
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app features and, 123
contagiousness, 113
success, learning
from, 117
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Wall tab
description of, 15, 49
posting Events on, 103
posts, 63
work information, in
Profiles, 19
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also topics for content
digits, making use of, 183
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constructive
content, 185
linguistic content, 185

overview, 202
parts of speech, use
of, 189
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readability, 191



