
Introduction to Quantitative Research Methods is a cleverly constructed, student- 
friend ly introduction to  quantita tive  research methods and basic statistics. 
Employing a detective metaphorthroughout, this textbook demonstrates how 
quantita tive  methods are used to  investigate and solve real-life problems, 
w h ils t s till introducing the  principles to  the novice researcher.

The textbook comes w ith a CD-ROM, and links effectively to  provide tutorial work 
on a range o f basic statistics as w ell as techniques fo r seeking information 
from  data bases a nd other sources. The statistics modules can be used either as 
part o f a dectective game or directly in teaching and learning. Brief video lessons 
in SPSS and the use o f real data-sets are also a feature o f the CD-ROM.

Key features o f the book are:

Its theorectical focus, providing a concise overview o f quantitative 
research issues.
Its practical emphasis, providing case studies tha t exemplify the different 
ways research is conducted in the social sciences (ranging from psychology 
to  sociology, politics to  media studies).
Its educational tex t features, providing practical vignettes and chapter 
highlights fo r revision.
Its integrative and diverse approach to  conducting quantitative research.
It is international - providing case studies from  a range o f countries.
Its innovative character, providing multi-media tutorials on generic research 
and statistical skills.
The range o f examples and illustrations drawn from  historical and 
contemporary research in the social sciences.

Introduction to Quantitative Research Methods is a clear and accessible volume. 
It w ill be invaluable to  introductory students taking courses in quantitative 
methods and statistics across the  social sciences, especially those in media, 
psychology and sociology. Unlike other textbooks, this w ill take the pain out of 
getting to  grips w ith  statistics, making studying this traditionally complex area 
more enjoyable.
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