Brief Contents

Preface xvii
Acknowledgments xxii

About the Author xxiii

PART|: INTRODUCTION 1
Chapter 1: Why Increase Media Literacy? 2
Chapter 2: Media Literacy Approach 14

PART I1: AUDIENCES 37
Chapter 3: Audience: Individual Perspective 38
Chapter 4: Audience: Industry Perspective 58

Chapter 5: Children as a Special Audience 78

PART I11: INDUSTRY 103
Chapter 6: Development of the Mass Media Industries 104

Chapter 7: Economic Perspective 130

PART IV: CONTENT 157

Chapter 8: Media Content and Reality 158
Chapter 9: News 176

Chapter 10: Entertainment 210

Chapter 11: Advertising 242

Chapter 12: Interactive Media 264

PART V: EFFECTS 287
Chapter 13: Broadening Our Perspective on Media Effects 288
Chapter 14: How Does the Media Effects Process Work? 308



PART VI: THE SPRINGBOARD 329

Chapter 15: Helping Yourself and Others to Increase Media Literacy 330

PART VII: CONFRONTING THE ISSUES 355

Issue 1: Media Ownership 358
Issue 2: Media Piracy 382
Issue 3: Sports 400

Issue 4: Media Violence 424
Issue 5: Advertising 444
Issue 6: Privacy 460

Glossary 491
References 505

Index 523



