CONTENTS

A R @ L O 1 1 1 ST 6
1. STATUS OF ETHICS IN TODAYS SOCIETY .t 8
1.1 DEFINITION OF ETHICS. ..t 11
11,1 EhICAl VAIUG...eeiiiiiiiie et a e 13
1.2 BUSINESS ETHICS ...t e e e 14
1.2.1 Definitori of BUSINESS EthiCS......oiiiiiiiiiiiiiii e 15
1.2.2 Three Levels of BUSINESS EhICS.......ccoiiiiiiiiiiiiiiiiic e 17
1.2.3 History and Principal Direction ofBusiness EthiCS........cccccooiiiiiiiiiiiiiniiiiineneen. 19
1.2.4 Business Ethics Should Permeatethe Whole Organisation.............ccccceeeeee.. 22
1.2.5 Factors Highlighting the Importance of Business Ethics............................... 23
1.2.6 Functions of BUSINESS EthiCS......ccccuuiiiiiiiiiiieeee e 29
1.2.7 Subject of BUSINESS EthiCS.....ccccccuiiiiiiiiiiiiiieeeeeeee e, 30
1.2.8 Measuring BUSINESS ETNIC.......cuuiiiiiiiiiiiiiec e 30
1.3 MANAGERIAL ETHICS.......ci e 31
1.3.1  Ethical StandardsS........cccuueiiiiiiiiiiiiee e 33
1.3.2 Managerial Ethics Impact on Business EthiCS.........cccccvviviiiiiiiiiiiiiiiieiiireeeeee, 33
2. CODE OF ETHICS ..ottt e e e 35
2.1 KEY COMPONENTS OF CODE OF ETHICS IN BUSINESS........ccccociiiiiiieieeeeiene 36
2.1 1 VAlIUEBS . e s 36
2.01.2  PrINCIPIES ettt e e ———————— 36
2.1.3 ManagemMeNt SUPPOIT. ... et 36
2.1.4 Personal RespONSIDility....cccooiii e 37
2.1.5  COMPIIANCE. . a e e e et e e e e e aaaaaaaaaans 37
2.2 CODE OF ETHICS AND STANDARDS OF PROFESSIONAL CONDUCT............ 37
2.3 EXAMPLES OF A CODE OF ETHICS FOR BUSINESS.........cccooi i, 38
2 T R Q- ¥ i PR 38
2.3.2 WV BIIZOM ittt e e e e e e s 38
3. BUSINESS ETHICS AND C SR .t e e eeaean 39
3.1 DIFERENCES BETWEEN BUSINESS ETHICS AND CSR......ccoiiiiiiiiiiiiiiiiin 41
3.2 THE ROLES OF COMPANIES AND STATES IN CSR....ccovtiiiiiiiiiieeiieeeeviiiiceae e 42
3.3 CSR AND ORANIZATIONAL STABILITY et 43
3.3.1 Importance Of Stability.....ccooooiiiiiiii e 43
3.3.2 ACCESS 10 FUNAING.coiiiiiiiiiiiii e 44

3.3.3 EMPployee RECIUITMENT.....uuiiiiiiiiiiiiiiee e 44



3.3.4  POSIIVE IMAQE .t ————— 44

3.3.5 Stable Cash FIOW........cooiiiii e 44
3.4 CSR FOR SMALL & MEDIUM-SIZED ENTERPRISES..........ccooiiiiiiiiii s 45
341 SUStAINADIITY ..o 48
3.4.2  StaKeholder TREOIY ..o 49
3.4.3 Arguments Against Corporate Social Responsibility...............oeooeiiiiiiiiiiinnn, 50
3.5 CSR AS ATOOL IN SALES PROMOTIONS......coitttiiiiiiiieeeeeeieeieiinen e 51
3.5.1  CroSS-PromoOtiON....cccooiiiiiiiiie e 51
3.5.2 CausSe MarketiNg....uuuieiieiiiieiieeeee e 51
3.5.3  Promotional MiX.....ooiooiiiiieec e 51
3.5.4  WED AUGIENCE ..ottt e e e e e e 52
3.6 CSR & ETHICAL LEADERSHIP ..o 52
3.6.1 Corporate GOVEIMANCE . ......ciiiiiiiiieeieeeeee e e 52
3.6.2 Stakeholder ENQagemMent. ..ot 53
3.6.3 Distinguishing Leadership from Management..................ccceiiii e, 53
3.6.4 Managing RiSK......ooiiiiiiiiii e 53
3.7 CSR IN THE CONSTRUCTION INDUSTRY ...ttt 54
3.7.1 Corporate Social Responsibility in Construction..........cccccevvevveeveeeeeieeieeeeeeneenn. 54
B.7.2  LEED. e 54
3.7.3 Sustainable DesSigN.....ccccccccviiviiii, 54
.74 DIAWDACKS. . cii it 55
3.8 IS0 26000 ... it e e e e e e et e e e e e aaaeeenne 55
3.8.1 1SO 26000 and Sustainable Development........ccccceeiiiiiiiiieeee e 56
3.8.2 Key Elements of ISO 26000........ccuuiiiiiiiiiiiiieeeee e 56
4. CONSTRUCTION SECTOR ...ttt a e et e e ee e aeeseeeaeannsn s 59
4.1 SWOT ANALYSIS OF THE CONSTRUCTION SECTOR.....cccotttiiiiiiiieeeereeeeiiiiinnn 61
4.2  PRODUCTIVITY ottt ettt s s e e e e e e atbaaan s s e e e aeaeeeaesba s e aseeeaeeennnes 62
4.3 DEMOGRAPHICS ...t e ettt e e e e e e e e e e e e e e e aaaaaans 63
4.3.1 Demographic Changes and New Market OpportunitieS........ccccccvvvvrvvrrrennnnne. 63
4.3.2 Transfer of Company Ownership to the Younger Generation..................... 64
4.4 EUROPIEN UNION ENLARGEMENT ......utttiiiiiiiiiiiiiiiiiiieeeeeet ettt 64
4.4.1 Movement Of LabOUT ... 65
4.4.2 Enlargement of the Markel........ooiiiii e 65
4.5 TECHNOLOGICAL DEVELOPMENTS... ..o 66

4.5.1 Establishment of a European Technological Platform for Construction....66



4.5.2 USE OF ICT N CONSIIUCTION euiitiitieiee et ettt e e e et e et e e s e e e s eeresareenreenreens 67

4.5.3 Building Information Modelling........ccoovririiiiii e e 68
4.5.4 Energy and Climate Change. ... 69
4.5.5  E-BUSINESS e 69
4.5.6 Industrialisation and Prefabrication of the Construction Process............... 70
4.5.7 Environmentally Sustainable Developments........ccccciiiiiiieecen e, 70
4.6 MARKET DEVELOPMENTS. ...ttt 71
4.6.1 Globalisation of Some Markets for Building MaterialS.......ccccccccvvvii. 72
4.6.2 Globalisation of Knowledge-Intensive ServiCesS......ccociviiiiiuiiiveivveiereeenerenenes. 72
4.6.3 Development of Complex Supply Chain Solutions.........cccccoiiiiiiiiiiieinniiiinee, 72
4.6.4 New Financial ArrangemeEntS. ... 73
4.7 REGULATIONS AND LEGISLATION . ...uuiiii e 74
4.7.1 Legislative Pressure and Regulations for Trade, Health and Safety,
Environment and TranSPOrtatioN .....ccccccccuuiiiiiiiiiiiiiiiiireiieie e er e e e e e ee e e e e e aaaaaaeaaaaaaaaeens 74
4.7.2  SAFELY @ WOTK .ottt e e e e 75
4.7.3 PUDIIC PrOCUIEIMENT.....iiiiiiiiiieiiie et e e e e e e e e e e s aans 76
4.7.4 Increasing Focus on Dismantling the ,Grey" ECONOMY.......ccccvvvvveeeniiiinnnnnn. 76
4.7.5 Other FrameWOorkK FaCIOIS.....cc.uuiiiiiiiiiiiiiiie et e e 77
4.7.6 Strenthening the EU Internal Market........cccoiiiiiiiiiiiiiiie e 77
4.8 CHANGES IN QUALIFICATIONS NEEDS.......ootiiiii e 78
4.8.1 QuAlifiCatioN NEEUS....ciii ittt ee e e e e e e e e e e e e e eaaaeaaeaaaaaaeeens 78
4.8.2 Awareness and Action in Relation to Qualification Needs.......ccccccocvvueeennn... 79
4.8.3 SME's Awareness of the Qualification Problem.....cccccccooiii, 79
4.8.4 ShOrt-Term CONTraCTS. . ..o 79
4.8.5 Financing of Education and TraiNiNg.......cccooeieeaiiiiiiiieee e 80
5. CONSTRUCTION ETHICS ittt e e e e e e e e e e e e eeeeeeeeeees 80

5.1 TIPS ON ETHICAL PRACTICES. ..ottt 80

5.2 IMPORTANCE OF BUSINESS ETHICS TO COMPANY.....ccoiiiiiiiiiiineeee e 83
5.3 IMPORTANCE OF BUSINESS ETHICS TO WIDER WORLD.........cccviiiiiiiienn. 84
REF E R EN CE S .. ittt e e e e e et e e et ettt e et te e et bbb raa e e e e aeeeeaaaeaaaaaneeenns 86
ANINE X Lottt oo ettt ettt et e e e et ettt e e b e e e et et e aearba e e e e eaeeeee 89

AN X 2 oo oottt ettt oo e e e e e et ettt b b e e e e e e ettt atba e e e aaaaeaaes 94



