
C O N T E N T S

Acknowledgments ix

Introduction: An Economic Take on Religion 1

PART 1
THE MARKET FOR RELIGION

1. Should Priests be Bribed into Laziness ? 13
2. Beer, Haircuts and Religious Services 21
3. Priests and Fighter Pilots 39
4. Faith as Social Glue: The History of a Bad Idea 55

PART 2
HISTORY—RELIGIOUS MARKETS 

IN OTHER TIMES AND PLACES

5. Religious Markets in Islam
6. Religious Markets in Hinduism 99
7. Religious Markets in Buddhism 111
8. Religious Markets in Medieval Catholicism 129

PART 3
THE PRESENT-SEVEN SINS OF 

GOVERNMENT INTERVENTION

9. Crowding Out: When Government Kills Initiative 143
10. Rent-Seeking: Religions Jockeying for Privilege 155

vii



CONTENTS

11. Monopoly: Nordic State Churches and Communist
Repression 169

12. Discrimination: Women, Gay People and God 187
13. Persecution: States, Religions and Violence 205
14. Reification: How States Fix Religions in Space

and Time 223
15. Imitation: Why Do Atheists and Buddhists

Behave Like Christians ? 241

Conclusion 263

Notes 269
Index 285

viii


