01

02

03

04

CONTENTS

List of figures viii
List of tables x

Introduction i

Introduction to marketing w

Understanding markets 12
Marketing in the internet era 13
Online video courses and lectures 22
Online video case studies 22

Buyer behaviour 23

Understanding customers 25

Features, benefits and proofs 29

Market research 30

Market segmentation 37

What market segmentation can help a business achieve
Online video courses and lectures 50

Online video case studies 50

Marketing strategy 51

Devising marketing strategy - the overview 55
Getting the measure of markets 62

Brands 66

Marketing mix 70

Online video courses and lectures 76

Online video case studies 77

Products and services 79

Generic product categories 82
Product/service life cycle 83

Quality 88

Online video courses and lectures 93
Online video case studies 93



(EB

Contents

05

06

07

08

09

Advertising and promotion 94

The rules of advertising 95

Websites and effective internet presence 102
Tracking website traffic 104

Selling 111

Online video courses and lectures 113
Online video case studies 114

Place and distribution 115

Channel structures 116

Channels of distribution 119
Logistics 123

Outsourcing 125

Online video courses and lectures 128
Online case studies 129

Pricing 130

Economic theory and pricing strategy 131

Pricing decisions and their relationship with costs,
volume and ultimately profits 134

Pricing strategies - the marketing options 143

Review your products and services 146

Online video courses and lectures 149

Online video case studies 149

People: managing the marketing organization 151

Marketing strategy vs structure, people and systems 152
Structures - the options 152

People 164

Systems 169

Online video courses and lectures 173

Online video case studies 174

Maths for marketing 175

Quantitative research and analysis 176
Forecasting 181

Surveys and sample size 184
Marketing operations 184

Marketing investment decisions 188
Online video courses and lectures 191
Online case studies 192



10

12

Marketing and the law 193

Trading regulations 194

Employment legislation 196
Intellectual property 197

Ethics in marketing 202

Online video courses and lectures 207
Online video case studies 208

Marketing plans and budgets 210

Shaping marketing plans - tools and techniques 210
Marketing and business plans 214

Budgets and variances 219

Online video courses and lectures 222

Online video case studies 223

Additional core general MBA subjects 224

Accounting and finance 225
Organizational behaviour 251
Strategy 256

Online video courses and lectures 261
Online video case studies 262

Index 263

Contents

(OB



