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Correction:
The cover photo referencing “The 
Godfather of Mexican Manufacturing 
Couldn’t Care Less About Donald 
Trump” (Features, Oct. 16, 2017) was 
incorrectly labeled Juárez, Mexico. 
Photographs for the story were shot 
from El Paso south into Mexico, as 
well as north into Texas; the photo 
we used shows El Paso.
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