Obsah Contents

Ekonomie
Economics

4 Measurement of Inflation Forecast Targeting. A Proposal of Methodological
Solution
Mé&reni pfedpovédi cilovari inflace. Navrh metodického feSeni
Magdalena Szyszko

20 The Methodology of Digital Shadow Economy Estimation
Metodika predpoveédi digitalni Sedé ekonomiky
Ligita Gasparéniené. Yuriy Bilan, Rita Remeikiené, Romualdas Ginevicius,
Martin Cepel

34 Types of Bank Loans and Their Impact on Economic Development: A Case
Study of the Czech Republic
Druhy bankovnich uvérd a jejich viv na vyvoj ekonomiky: pfipadova studie
Ceské republiky
Jan Cernohorsky

Ekonomika a management
Business Administration and Management

49 The Knowledge and Use of the Balanced Scorecard Method in Businesses
in the Slovak Republic
Znalost a vyuZivanie metddy Balanced Scorecard v podnikoch Slovenskej republiky
Lubica Lesadkova, Katarina Dubcova, Petra Gundovéa

59 Analysis of High Cost Outliers in a Polish Reference Hospital
Analyza odlehlych hodnot vysokych néakladd v polské referenéni nemocnici
Malgorzata Cyganska

70 How Does Corporate Social Responsibility Impact Banking Efficiency:
A Case in China

Jaky méa dopad spole¢enska odpovédnost na efektivitu bankovnictvi: pripad Ciny
Ning Zhu. Jelena Stjepcevic. Tomas BalezZentis. Zhigian Yu, Bing Wang

Finance
Finance

88 Estimating Consumers Behaviour in Motor Insurance Using Discrete Choice
Models
Pfedpovidan nakupniho chovan v pojisténi automobilll za pouZiti modell diskrétni
volby
Cristian Mihai Dragos. Simona Laura Dragos

103 Bootstrap Testing of Trading Strategies in Emerging Balkan Stock Markets
Bootstrap testovani obchodnich strategii na rozvijejicim se balkdnském
kapitalovém trhu
Boris Radovanov, Aleksandra Marciki¢

2 EMN 2017, XX, 4



120 Property Tax in the Regions of the Czech Republic
Dan z nemovitosti v [egionech Ceské republiky
Jana Janouskova, Sarka Sobotovicova

135 Influence of Security and Trust on Electronic Banking Adoption in Slovakia
Vplyv bezpec€nosti a dévery na akceptovanie elektronického bankovnictva

na Slovensku 5
Martin Vojacka, Tomas Stofa

Marketing a obchod
Marketing and Trade

151 Evaluation and Comparison of B2C E-Commerce Intensity in EU Member States
Hodnoceni a komparace vyuzivani B2C e-commerce v ¢lenskych zemich EU
Hana KuneSova, Ludvik Eger

168 Accessible Tourism for All — Current State in the Czech Business
and Non-Business Environment
Pfistupny cestovni ruch - souéasny stav v podminkach Ceské republiky
Ivica Linderova, Petr JaneCek

187 The Moderating Influence of Consumer Demographics on the Relationship
between Perceived CSR and Brand Loyalty in the Romanian Retail Banking

Sector
Moderovani vlivu demografie spotfebiteldl na vztah mezi vnimanim CSR a loajality

ke znaCce v rumunském bankovnim retailovém prostfedi
Ovidiu-loan Moisescu, Oana-Adriana Gica

203 The Effects of Perceived Satisfaction with Service Recovery Efforts: A Study
in a Hotel Setting
Uginky vnimané spokojenosti s Usilim o obnovu sluzby: studie z oblasti hotelu
Estrella Diaz, Mar GOmez. David Martin-Consuegra. Arturo Molina

nformacni management
~ormation Management

219 Business System as an Equilibrium of Intention and Causality
Business systém jako rovnovaha umyslinosti a pficinnosti
Vaclav Repa

236 Digital Transparency in the Public Sector - Case Study Czech F\’vepublic
Digitalni transparentnost ve vefejném sektoru - pfipadova studie z Ceské republiky
Hana Mohelska, Marcela Sokolova

25" Risk-Based Control of the Negative Effect of Discontinued Automated
Processes - A Case from the Agricultural Domain
R Zikové fizeni negativniho Gc¢inku ukonéenych automatickych procest - pfipad
ze zemedélské oblasti
Athanasios Podéaras

ROzné
CXhers

252 Notices and Instructions for the Authors of the Articles
Pokyny pro pfispévatele



