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This article focuses upon State aid, its features and the test to be applied by European National Courts.
In particular, it examines the recent UK judgment off? (Sky Blue Sports & Leisure) v Coventry City
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information can, in certain circumstances, amount to restrictive agreements or concerted practices that
may be in violation of Competition Law. Recognizing the increasing importance of China in the world
economy and in antitrust enforcement, and taking into account that it has no precise policy on information
exchanges for the moment, the article focuses on the legal framework for information exchanges,
concerted actions/agreements in the EU and China, and analyses the existing rules, and precedents in
relation to information exchanges between undertakings in these jurisdictions, primarily focusing on
those information exchanges that are run by third parties for benchmarking purposes.
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The Italian regulation against the abuse of economic dependence has been recently strengthened with
the view to combat late payment in commercial transactions through the competition law enforcement.
In particular, antitrust actions and remedies have been made available within business-to-business
relations any time a consistent late payment issue arises. Despite the objective justifications underlying
the reform, its features may lead to unwilling consequences which will be analysed in the following,
article, together with a proposal to interpret the new law consistently with the Italian consumer policy
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Competition between branded and private label goods involves a mix ofhorizontal and vertical aspects
which have important implications for assessing competition and market definition in FMCG markets.
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because of how retailers control the pricing and positioning of these products.
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How have network effects affected the European Commission’s enforcement
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Enforcement against supposedly anti-competitive conduct on technology enabled markets has become
an increasingly important and controversial part of the European Commission’s activities. There has
been much discussion on whether enforcement agencies should adopt special approaches to the unique
features oftechnology enabled markets. This piece aims to analyse how one important feature of these
markets—that is, network effects, have affected the European Commission’s approach to technology
enabled markets through the lens ofthe string of Microsoft cases. It looks at the Commission’s concerns
about network effects in the Microsoft tying and refusal to deal cases. It questions whether the
Commission’s concerns are justified, and explores the implications of the Commission changing this
approach in its assessment ofthe Microsoft and Slcype merger. Ultimately it argues that the Commission’s
failure to formulate a consistent and coherent approach to assessing how network effects affect competition
in the context of rapidly evolving markets with ephemeral dominance has serious implications for the
Commission’s ability to enforce competition law in future cases where network effects arise.
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