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with EU competition law rules.

The convergence of past and present challenges to the criminal cartel law of
the UK 305
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the agencies evaluate expected benefits to consumers as a result oftheir actions against anti-competitive
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is almost not known. No country seems to be calculating the benefits to consumers in such cases, the
exception being the UK, which relics on the complaints statistics in their calculation methodology. This
article describes the alternative methodology developed for calculating consumer benefits, and which
does not rely on the complaints statistics. The proposed methodology splits the analysis into two
interlinked parts—direct benefits estimation and indirect benefits estimation—for each case having been
found to violate the law.
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