
Content

Introduction...................................................................  7

1. Respondents...................................................................................................... 8

2. Where have you heard the notion „CSR“ for the first time?.....................11

3. What kind of activities should belong to the CSR?..................................... 12

4. Are you willing to pay higher price for environmentally
friendly products?............................................................................................ 13

5. Would you prefer a product from a company which communicates its
socially responsible activities to an identical product from a company 
which does not communicate any socially responsible activities?...............14

6. Is „CSR“ a source of company/product differentiation (competitive
advantage)?...................................................................................................... 15

7. Where do you obtain information about socially responsible
behavior of companies in the Czech Republic?............................................ 16

8. Which information source about companies ' behavior in terms
of their social responsibility do you prefer?..................................................17

9. Which contention do you agree at most with?............................................. 18

10. Do you think, that companies in the Czech Republic communicate their
socially responsible activities sufficiently?.....................................................19

11. Which is the reason, why companies behave socially responsibly?..............19

Summary................................................................................................................21

References.............................................................................................................. 23

6


