Marketingové komunikace v Ceské republice — na jakém informac¢nim

trhu se vlastné pohybujeme?!

Marketing communications in the Czech Republic — in what kind

of information market do we actually move?!
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Hodnotova typoldgia mlddeZe v suvislosti s ich postojmi

k soc'i:ilnej reklame

Value typology of young people in relation to their attitudes

to social advertising
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Cultural diversity of Europe, consumer behaviour and marketing
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Propagacni tvorba: Véda? — Technika? — Vyroba? — Uméni? — Obchod?

A co na to pedagog a student?

Adbvertising / promotional creation: science — technology — production —

art — business? And what do the teacher and student think?
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Design a komunika¢ni politika firmy
Design and communication policy of company
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Postaveni Internetu v marketingovém mixu spole¢nosti a instituci
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Benchmarking a jeho vyznam pro marketingové komunikace firmy
Benchmarking and its significance for marketing communications
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Management produktu a komunikace se zikaznikem
Product management and communication with customer
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Meéreni spokojenosti zikaznika jako ndstroj Fizeni kvality sluZeb

Measuring satisfaction of the customer as the tool of quality

service management
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Veltrhy su kvalitné marketingové nastroje, ktoré mozu trhy

i vytvdraf

Fairs are good quality marketing tools that are also able to create

the markets
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Nastin historie public relations
Qutline of the history of public relations
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PR and the office of american president

(Stanislav Perkner)
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How much truth would the U.S. bear
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On constituting social marketing communications as an industry
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Zurnalistika a zdbava
Journalism and entertainment
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Nastin Grovné komunikace ve vybraném okresnim reditelstvi
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Levels and quality of communication at a Police County Department
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Studentské projekty pro neziskovy sektor
Student projects for the non-profit sector
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