This is a formal account of the structure and organization
of a large Japanese advertising agency. Based on a years fieldwork
in a Tokyo-based agency the book presents a case study of an
advertising campaign to outline the complex relations that exist
both between different divisions (Account, Planning, Marketing,
Creative) within an advertising agency, and between the
agency and the client, on the one hand, and the
agency and media on the other

. an outstanding piece ofwork, far and away the most
detailed and comprehensive analysis ofthe work ofan advertising
agency | have ever come upon.
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