Contributors

Contents

Preface ix
Acknowledgments  xi
About the Authors xiii
XV

GETTING STARTED WITH
ANALYZING SOCIAL MEDIA
NETWORKS

1. Introduction to Social Media and Social Networks 3
2. Social Media: New Technologies of Collaboration 11

3. Social Network Analysis: Measuring, Mapping, and
Modeling Collections of Connections 31

[
NODEXL TUTORIAL: LEARNING
BY DOING

4. Getting Started with NodeXL, Layout, Visual Design, and
Labeling 53

5. Calculating and Visualizing Network Metrics 69
6. Preparing Data and Filtering 79

7. Clustering and Grouping 93

vii

m

10.

11.

12.

13.

14.

15.

Appendix: NodeXL for Programmers

SOCIAL MEDIA NETWORK
ANALYSIS CASE STUDIES

Email: The Lifeblood of Modem Communication 105

Thread Networks: Mapping Message Boards and Email
Lists 127

Twitter: Conversation, Entertainment, and Information,
All in One Network! 143
BY VLADIMIR BARASH AND SCOTT GOLDER

Visualizing and Interpreting Facebook Networks 165

BY BERNIE HOGAN

WWW Hyperlink Networks 181

BY ROBERT ACKLAND

Flickr: Linking People, Photos, and Tags 201
BY EDUARDA MENDES RODRIGUES AND NATASA MILIC'FRAYLING

YouTube: Contrasting Patterns of Content, Interaction, and
Prominence 225
BY DANA ROTMAN AND JENNIFER GOLBECK

Wiki Networks: Connections of Creativity and
Collaboration 247

BY HOWARD T. WELSER, PATRICK UNDERWOOD, DAN COSLEY,
DEREK HANSEN, AND LAURA W. BLACK

273

Index 277



