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composition methods, 381 
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contents page, 310 
conviction in, 384 
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short form of, 363 
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table of contents for, 400 
tabulation techniques in, 388 
title page, 308, 398 
transition in, 387 
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Resale, 107, 141 
Research methods, 286 
Reservations, 204 
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Richetto, Gary, 471 
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credit, 109 
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order, 115 
requests, 118 

Ruesch, Jurgen, 7
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length, 71 
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