
CONTENT

Foreword........................................ .....................................................................................................7
Introduction.........................................................................................................................................8
1 Subject, objectives and methods of processing a scientific monograph....................10

1.1 Research obj ectives....................................................................................................11
1.2 Methods of examination and methodological procedure..........................................12

2 Personnel Marketing and Its Functions in Relation to the Emerging Importance of
Information-Communication Technologies and Social Media in the Global 
Competitive Environment..................................................................................................... 14

3 Information and Communication Technologies and Marketing-Personnel
Competencies........................................................................................................................... 20

4 The Analysis of Contemporary Authors on the Utilization of Social Media in
Marketing in the Area of Personnel Policy and Managing Human Resources in the 
Company................................................................................................................................... 24

5 The Place of Social Media in the System of E-Communication Tools in Personnel
Marketing.................................................................................................................................27

5.1 Social Media in the System of Communication Tools Used in In-house Personnel
Marketing................................................................................................................. 30

5.2 Social Media in the System of Communication Tools Used in External Personnel
Marketing of an Enterprise....................................................................................... 34

6 Social Media and Marketing mix in Personnel Marketing...........................................38
The importance of employee benefits presented by companies through social media
.........................................................................................  40

7.1 Employee benefits in personnel marketing...............................................................41
7.2 Definition of employee benefits in personnel marketing......................................... 42
7.3 Division of employee benefits in personnel marketing....................................... 43
7.4 Employee Benefits Trends in personnel marketing................................................. 44
7.5 Legislative adjustment of employee benefits...........................................................48
7.6 Results of survey on benefit use in personnel marketing.........................................49

8 Job fair as a tool of personnel marketing......................................................................... 53
8.1 Marketing mix from the fair point of view as a tool of personnel marketing...........54
8.2 Advantages and disadvantages of the job fair in personnel marketing.................... 55
8.3 Use of job fairs currently in personnel marketing.................................................... 56
8.4 Virtual Job Fair as a New Trend in Personnel Marketing........................................ 57
8.5 Results of Survey of Using Job Fair in Personnel Marketing.................................. 59

9 Internet and Social Networks as Communication Tools to Increase the
Competitiveness of Slovak Enterprises............................................................................ 62

9.1 Classic Communication Media vs. E-communication Media...................................62
9.2 Viral Marketing........................................................................................................ 64
9.3 The Use of Internet Tools in Enterprises - Results of the Survey........................... 64
9.4 Social Networks as a New Marketing Opportunity................................................. 66

10 Threats of E-Communication..............................................................................................70
Conclusion...............................................................................................................................72
Resources.............................................................................................................................................74

5


