
"Mel Buňce, Suzanne Franks and Chris Paterson have assembled the single most important 
collection of analyses of African media and image in at least a quarter of a century. In practically all 
respects this volume goes beyond previous, mainly 20th century, northern-centered ways of framing 
and thinking about Africa's media image and, in their place, carries us well into the 21st century. 
This is a post-'Africa pessimism' century of African and international narratives of Africa. These 
are told through an astonishing variety of perspectives, technologies and media platforms. Their 
audience includes a robust, continent-wide and technology-empowered middle-class. Processes of 
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of imperialism are opened to re-assessment."
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of contributors offering key insights and analysis -  a must read for students and academics in 
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especially by international news media. The book highlights factors that have transformed the 
global media system, changing whose perspectives are told and the forms of media that empower 
new voices.
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The book makes a substantial contribution by moving the academic discussion beyond the traditional 
critiques of journalistic stereotyping, Afro-pessimism and "darkest Africa" news coverage. It explores 
the news outlets, international power dynamics and technologies that shape and reshape the 
contemporary image of Africa and Africans in journalism and global culture.
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