
Contents
Economics

4 Unemployment Effects of Greenfield and Brownfield Investments in Post
transition European Union Members
Yilmaz Bayar, Rita Remeikiené, Jan Žufan, Miloslav Novotný

17 Effects of High-speed Rail Construction on the Evolution of Industrial 
Agglomeration: Evidence from Three Great Bay Areas in China
Lei Fang, Xuewei Zhang, Zihua Feng, Ce Cao

33 The Evaluation of the Government Draft Lobbying Act in the Czech Republic 
beyond the Framework of RIA
Pavla Bednářová

48 A Model of Internal Migration: An Extended Neo-classical Migration Model and 
Evaluation of Regional Migration Determinants in Poland
Pavlína Hejduková, Lucie Kureková

66 Asymmetric Effects of Trade Openness on Economic Growth in Selected 
ASEAN Countries
Jaka Sriyana, Akhsyim Afandi

Business Administration and Management

83 Demotivation of Medical Staff in the Selected Health Facility in Slovakia
Stanislav Szabo, Bohuslava Mihalčová, Jozef Lukáč, Peter Gallo, Veronika 
Čabinová, Iveta Vajdová

96 The Application of Data Envelopment Analysis for Evaluation of Efficiency 
of Healthcare Delivery for CVD Patients
Kristína Kočišová, Malgorzata Cygahska, Magdalena Kludacz-Alessandri

114 Management Practices in Area of Human Resources and Monitoring Results as 
Determinants of SME’s Success in Poland and the Czech Republic
Krzysztof Lobos, Vojtěch Malátek, Miroslawa Szewczyk



~ d rical Analysis of Long Memory and Asymmetry Effects for the 
-ectiveness of Forecasting Volatility of Returns on the Commodity Market 
= sed on the Example of Gold and Silver
: : :an Wiodarczyk, I re neu sz Miciufa

-  : э"tance Sampling for Monte Carlo Simulation to Evaluate Collar Options
- ce- Stochastic Volatility Model
f  '  :sìi  _  Wei Li, Haidong Chen

- = - : al Capability and Technology Implications for Online Shopping
- ' = ' Zera, Quyen Phu Thi Phan, Armenia Androniceanu, Edmond Qera

c and Trade

: :e ng the Determinants of Festival Visitors’ Behavioural Intentions
- e. Dadd. Vanda Maráková, Janka Táborecká, Tamara Rajič

*£ :: :al Application of Forms and Tools of Marketing Communication in the
VE Sector
г : : тага Ad a m ska

:as and Instructions for the Authors of the Articles


