
C O N T E N T S

P A R T  I 

t

2

P A R T  I I

3

4

5

6

P A R T  I I 1

7

8

P A R T  I V  

9

1 0

11 

12

P R E F A C E  ÍX

W H Y  L A W Y E R S  W R I T E  P O O R L Y

Does Bad W riting Really Matter? 3 
Don’t Make It Like It Was 13

T H E  P R A C T I C E  O F  W R I T I N G

Ten Steps to W riting It Down 37 
O f Dawdlers and Scrawlers, Pacers and Plungers: 
Getting Started and Overcoming Blocks 51 
The Technology of Getting It Down:
From Quill Pens to Computers 58
Lawyers as Publishers: Words Are Your Product 67

G E T T I N G  T O  T H E  P O I N T

W riting Persuasively for Your Audience:
Tell Your Audience the Point 75 
W riting the Lead 83

R E V I S I N G  F O R  C L A R I T Y  A N D  L U S T E R

Form, Structure, and Organization 99
Wrong Words, Long Sentences, and O ther Mister
Meaners 117
Revising Your Prose 164
Making Your Writing Memorable 189

n o t e s  213 

U S A G E  N O T E S  2 2 7  

A N  E D I T I N G  C H E C K L I S T  2 4 5  

E D I T I N G  E X E R C I S E S  253

S U G G E S T E D  R E V I S I O N S  T O  E D I T I N G  E X E R C I S E S  2 5 7

R E F E R E N C E  W O R K S  2 6 7

A C K N O W L E D G M E N T S  2 7 5

A B O U T  T H E  A U T H O R S  2 7 7

I N D E X  2 7 9


