
Contents

Acknowledgments vii
List of Illustrations viii

Introduction 1

PART I
History and Overview o f  the Evolution o f Social Media 
in Journalism 5

1 A Theoretical Framework for Understanding the Impact
and Role of Social Media in Journalism 7

2 The Evolution of Social Media in Journalism 18

3 Where the Jobs Are 29

4 Legal and Ethical Considerations of Using Social
Media in Journalism 39

5 The Rise of Fake News and Its Impact on Journalism 47

PART II
The Practice o f  Social Media Journalism 63

6 Personal Branding for Journalists 65

7 How to Tweet Without Getting Fired 77

8 How to Find Sources, Stay on Top of Trends, and
Verify Information 84

9 Best Practices for Curating and Creating Content for
and With Digital and Social Media 100



Contents

Promoting Your Content 

Importance of Measuring Your Success 

Social Media for Public Relations

Glossary
Index


