
CONTENTS
(CHRONOLOGICAL)

Alternate Contents (Topical) xi
List of Boxed Features, Illustrations, and Tables xv
Preface to the Third Edition (2002) xix
Preface to the Second Edition (1990) xxiii
Preface to the First Edition (1978) xxv
About the Authors xxix

Chapter 1
The Context of Broadcasting 3

1.1 The Concept of Mass Communication 6
1.2 Early Communication 6
1.3 The Rise of Mass Society 8
1.4 Early Electrical Communication 9
1.5 Broadcasting: A New Mass Communication Medium 14

Chapter 2
The Prehistory of Broadcasting (to 1919) 19

2.1 Fundamental Wireless Discoveries 21
2.2 Improvements in Wireless 33
2.3 Maritime Applications 38
2.4 First Attempts at Regulation 41
2.5 The First Broadcasters 44
2.6 Radio at War 47
2.7 The Stage Is Set 50

Chapter 3
The Beginnings of Broadcasting (1920-1926) 53

3.1 Important Precedents 56
3.2 The Pioneer Stations 63
3.3 The Start of Networking 77
3.4 Early Educational Broadcasting 78
3.5 The Problem of Financial Support 79

vii



viii Contents (Chronological)

3.6 Early Radio Programming 80
3.7 Creation of the Radio Audience
3.8 Further Attempts at Regulation
3.9 Radio’s Early Impact 99

Chapter 4
The Coming of Commercialism (1926-1933)
4.1
4.2
4.3
4.4
4.5
4.6
4.7
4.8
4.9

Technology: Better Sound and Early Television 
Stations: Structure and Stagnation 115 
The Rise of National Networks lie
The Decline of Educational AM Radio 122 
Depression Radio Advertising 124
Developing Program Diversity 128
Audience: Craze to Consequence 139 
Regulating Order Out of Chaos 141
A Growing Social Impact 147

Chapter 5
Radio’s Golden Age (1934-1941)

5.1 Innovations Around the Corner 156
5.2 Station Expansion I68
5.3 Network Domination 172
5.4 Educational Radio: Talk but Little Progress
5.5 The Advertising Agencies Take Over 1
5.6 The Golden Age of Programming 18O
5.7 Systematic Audience Research 200
5.8 Formative Years of the FCC 207
5.9 Radio’s Role Here and Abroad 214

175

Chapter 6
Radio Goes to War (1941-1945)
6.1
6.2
6.3
6.4
6.5
6.6
6.7
6.8 
6.9

Innovations: Recording Methods 226 
Stations: Status Quo for the Duration 22 
The Split-up of NBC and Formation of ABC 
Education Struggles On 232
Advertising: 10-Cent Dollars 232 
Programming Patriotism 234
The Audience Tunes to Radio’s War 244 
Postwar Planning and Wartime Control 
Radio in a World at War 261

Chapter 7
Era of Great Change (1945-1952)

7.1 Technical Innovations: High Fidelity and Television
7.2 Growth of AM, FM, and Television 275
7.3 Radio Networks Give Way to Television 283
7.4 Rebirth of Educational Broadcasting 290
7.5 Radio Advertising Supports Television 293

108

272



Contents (Chronological) ix

7.6 Programming: Both Heard and Seen 297
7.7 The Increasing Demand for Broadcast Services 314
7.8 Regulating Expansion 319
7.9 The Impact of Television 336

Chapter 8
The Age of Television (1952-1960) 343 .

8.1 Stereo and Videotape Technology 346
8.2 The Spurt in Station Population 349
8.3 The Domination of Network Television 356
8.4 The First ETV Stations 360
8.5 Advertising: Local Radio and National Television 362
8.6 Programming Trends in the Fifties 364
8.7 Viewing Trends and Research 382
8.8 Crises of Regulatory Confidence 387
8.9 The Age of Television 397

Chapter 9
Accommodation and Adjustment (1961-1976) 405

9.1 Changing Technologies 408
9.2 Station Population Explosion 412
9.3 A Continuing Network Pattern ... Ripe for Change 418
9.4 Educational Broadcasting Goes Public 423
9.5 Advertising Clutter and Consumerism 428
9.6 Program Specialization and Cycles 432
9.7 Audience Ratings and Research 454
9.8 Regulatory Confusion 459
9.9 The Impact of Broadcasting (1960-1976) 475

Chapter 10
Challenge and Competition (1977-1988) 481

10.1 New Technologies 485
10.2 Stations and Systems 499
10.3 Networks: A New Age 507
10.4 Public Broadcasting (Still) Seeks Its Place 517
10.5 Advertising: Money and Motives 523
10.6 Programming 526
10.7 Audience Changes and Constants 550
10.8 Rethinking Regulation 559
10.9 Impact 582

Chapter 11
Change and Evolution (1988-2001) 591

11.1 Converging Technologies 594
11.2 Stations and Delivery Systems 610
11.3 Networks and Program Services—Are More Better? 616
11.4 Public Broadcasting: Hanging On 624
11.5 More Advertising 633



x Contents (Chronological)

11.6 Commercial Programming 635
11.7 Audience Fragmentation 662
11.8 Legislation, Deregulation, and Policy 666
11.9 Into the 21st Century 675

Epilogue: September 11, 2001 678

Chapter 12
Lessons from the Past for the Future 681

12.0 Evolution 683
12.1 Innovating Technologies , 686
12.2 A Local Station Service ... 698
12.3 ... with National Program Suppliers 703
12.4 The Public Broadcasting Alternative 711
12.5 Dollars and Sense 715
12.6 Programming: An Expanding Menu 719
12.7 And What of the Audience? 728
12.8 A Changing Policy World 734
12.9 And if There Were No Broadcasting? 742

Appendix A: A Short Chronology of American Broadcasting 
Appendix B: Glossary 769
Appendix C: Historical Statistics on Broadcasting 823 
Appendix D: Selected Bibliography 877

Author Index 931
Subject Index 937

747


