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1940 is provided. [Radio Research ... 1939] [Progress in ... 1940] A thorough
report on the findings and structure of Lazarsfeld’s first ,,media book*, ‘Radio
and the Printed Page’, follows. [Lazarsfeld 1940]

The two next parts of the paper, ,Radio Research in the Second World War
Years* and ,,Two exceptional investigations by Paul Lazarsfeld’s colleagues®,
deal almost completely with works which were not done by Paul Lazarsfeld,
but which have a very important place in the history of media research. They
provide a detailed picture of research findings ranging across the whole spectrum
of radio audience research. [Lazarsfeld-Stanton 1941] [Lazarsfeld-Stanton 1944]
Especially Hadley Cantril’s and Robert K. Merton’s famous books show the
extraordinary influence of broadcasts on radio audiences. The different social
attributes of listeners affect their responses to radio broadcasting. [Cantril-
Gaudet-Herzog 1940] [Merton-Fiske-Curtis 1946] Some archive materials are
presented, which document the significant influence of Paul Lazarsfeld’s recom-
mendations, advice and hints on Cantril’s ,,Invasion from Mars“ research work.

Returning to Paul Lazarsfeld’s work, the next chapter shows how he and his
collaborators carried on representative survey research, testing many of the
ideas generated in earlier, largely qualitative explorations. [Lazarsfeld-Fields
1946] [Lazarsfeld-Kendall 1948]

The last part of the paper deals with the final stage of constituting communi-
cations research as a complex of many different fields of media examination
under the guidance of Lazarsfeld’s general idea of an alliance of qualitative and
quantitative investigative instruments in the process of accumulation of research
findings while repeating and reexamining investigations.. [Lazarsfeld-Stanton
1949]

Paul Lazarsfeld has contributed to sociology by starting of the systematic
process of institutionalization of empirical social research as a part of academic
field. This process has been accomplished together with the establishment of the
mass communications research.
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