LIsT OF CONTENTS 5

LIST OF CONTENTS
RN L B DIGERTENTS e vsrsessiseissimsorssssoionimbnsissaasssitonssio 9
et O TABLES AND PEATES oo 10
CHAPTER ONE: WHAT IS MAINSTREAM YOUTH?!............. 11
Questioning orthodoxies about ‘mainstream’ youth ...................... 11
Specifying the concept of ‘mainstream’ youth...........cocoveeveverinennns 13

Background of the study: young people in the Czech Republic .... 16
B I s o cssisnicnsiads bR R e RS sHAS 21

CHAPTER TWO: CRITICAL ENGAGEMENT
WITH THE CONCEPT OF ‘MAINSTREAM’ YOUTH
RO R BTLTDIES | . . oo cinounssestssissmssasrssnasionsinsamesisnnsnsbonronei B g

B B I s erriviassiaso s rmonsasssnssiiobhansesnssimsnensestibisissnshints 25
The binary model of passive mainstream and active
T S R N 0 S R O LR 26
RRRAE RO TTUSE G WOR ..vvevsernersssrssnsoessssssssssasmassvasoassasssora 32

BRI A ORETY & i tcutirsoonvssssnssnrswussiontonsnriansessarsprpessonssonsnssent 41

B RRAERE BRI HODWAN . ... coiooiviiiiiiiiisarisssassmssisarsssssninssssssssaens 47

O B 08 2 ot sy exinrasanesHaarbbas irnssessnnaseeasens 50

CHAPTER THREE: YOUNG PEOPLE’S CONSUMER

ERESIYLES IN THE CZECH REPUBLIC .........cononimiesneiesenens 53
Young people and social change after 1989 ...........ccoceveeniivereenene 56
Young consumers in the Czech Republic...........ccooevvveverrvevrennenne, 60

Key discourses on consumer lifestyles in youth research
R N0 o corovncsinssosissssncronsnssansassisnnensissnanesininns 63



6 RECONCEPTUALISING ‘MAINSTREAM YOUTH

Questioning the victim/dupe mael ..........niiiv vmersimesrasnsisens 66
Unfulfilled expectations and adult-centrism..........ccceovveveiivvrnnnnnn. 72
Representation of mainstream youth in Czech cultural studies.....74
Consumer lifestyles in the context of late modernity ............cc...... 76
R O = e A R R B e o 78

CHAPTER FOUR: UNDERSTANDING

YOLING PEOPLE S CONBUNPTICN .....cooiiivromsimsisiniimsimneons 81
Framing the TeRcarch QUEALION ......c. v vorinsssinssuarsssnssaesssmsiasonassisnsns 81
PR v S o el i A R, SR 82
EXPIDERER N RO RSIRI ... oo ivesnscniinioomptsons anessasniniarsnt 84
B L et i s bl S e S B v esduien oseBulediin, . OF 87
First phase — collection of respondents’ €SSays .........cccccevvevvvrrennen. 92
SECONA PUASE — TOCUS BIOMDS.. . ..cunrvunses foinsisnsinss asidssnatoasss ssss ghassesarass 94
Third Phase: Semi-structured interviews in small groups............. 99
Eiea ana 3o oIty ... oo cosiiriiiisimemonidtormtiatity s ita s ol iode 103
F Tl e S S S e R A o o2C (o0l e 107

CHAPTER FIVE: THE PARADOX

OF CONFORMING NON-CONFORMITY ......cccovervreinuersrreraennn 109
Mhatkmndast conmmer BN 17 ... onmmissleporsiion L 109
CONSHINeris ant CORIOIMITY ........ .o oo Dissceristnrtngion st soen 115
BEIIEX Ve CORBENT .. i i i it i i i s e e 119

Second-hand shopping and the paradox

of AHternative CONBIMPUONL. i1 fiw i i s b T - s S 123
FORSBRRDIC ... cciciirisonsatidihons LAt S oo it b Ml Sorvsho brebit 126
Néithier the sheep, nor theyebelail sansialaises. headlonag g 131
Being normal does not mean being average............cceceevereriruines 138

ROBCIISION B s Bl O S s B U s A0 141



LIST OF CONTENTS 7

CHAPTER SIX: THE PARADOX OF CHOICE
AND THE MEANING OF CONSUMER LIFESTYLES

ERRONG MATNSTREAM’ YOUTH.......c.ocrivinnrnssensenvessinsssniosnss 145
e T SO DR R e 146
Identity as a matter of choice and new forms of personal risk..... 150
Between a playful game and responsibility ...........ccccveeeeiiveennenne, 156
Calculative attitude: a way out or risky business? ...........cceceeuenees 160
I am not a ‘shampoo’; I am not an ‘opportunist’:

reflections on undesired gender identities..........ccceevervvevrenreneennns 165
EERtosand-cons of social change.................cccccnnnvininnnninnns 171
B I oo pmmicom coasy shcsmmnssmsvmnormsansavenaparssass 174
R B N R 177

CHAPTER SEVEN: THE CONCEPT
OF ‘MAINSTREAM’ YOUTH AND ITS IMPLICATIONS

N SOCIOLOGY OF YOUTH........cccooveevecvieninireisnnesnes 179
Re=conceptualising ‘mainstream’ youth.........cc.coeveerrvesnessensonssanes 181
Researching mainstream youth’s relationship
i dotiii B ineshsbonssimanibas iduinssniidebanninsd 183
B R HIEETININIAR ... ..o0ueicneererenesonsorsansosnssnnssssssssasssansasees 185
B R I CAIONS. oooovcoveininineonsssossessssssnnsrssassssnsssssnssss 187
The paradox of conforming non-conformity..............c.coveueeue. 188
B R IIOR ... cvneeeereescessaneosassaesesnesesnstesensesssnnasssssssas 190
B i iinsnarsannssnsssnsonrnessssssssssnssosssansaassnsen 195
B e teronrsinransonsasabaossnsornmsonngsbessarsipessuss 201
B et eicnreinnsnasinorontossnsorasesmessnsespansrsns 213



