
Contents

List o f figures viii
List o f tables ix
List o f  contributors x
Foreword: towards a Nordic manifesto by Britt Kramvig xix
Preface xxiii

1 The Nordic wave in place branding: moving back and forth in
time and space 1
Cecilia Cassinger, Andrea Lucarelli and Szilvia Gyimóthy

PART I POETICS OF NORDICITY

2 Reinvention through Nordicness: values, traditions, and terroir 11
Lars Pynt Andersen, Frank Lindberg and Jacob Ostberg

3 A Nordic perspective on supranational place branding 25
Jörgen Eksell and Alicia Fjällhed

4 Sparking the Nordic music brand 39
Jessica Edlom

5 Size matters! Insights from the municipalities of Gothenburg
and Sorsele 54
Sara Br or ström, Sarah Degerhammar and 
Kristina Tamm Hallström

6 Nordic, Scandinavia or Schondia? A commentary on Nordic
brand constructions 68
Andrea Lucarelli

PART II NORDIC PLACE-MAKING PRACTICES

7 Building the slow adventure brand in the northern periphery 76 
Daniel Laven, Tatiana Chekalina, Matthias Fuchs,
Lusine Margaryan, Peter Varley and Steve Taylor



vi The Nordic wave in place branding

8 Nordic landscapes in collaborative place-making interventions 
Anne Mar it Waade, Jens Christian Pasgaard,
Mathias Meldgaard and Tom Nielsen

9 Translocal communities and their implications for place 
branding
Rikke Brandt Broegaard, Karin Topso Larsen and 
Lene Havtorn Larsen

10 THE PRISON: from liability to asset in branding of the 
Danish city Horsens 
Ole Have Jorgensen

11 Branding Sámi tourism: practices of indigenous participation 
and place-making 
Susanna Heidt Cassel

12 Tactical ruralism: a commentary on Nordic place-making 
practices 
Szilvia Gyimóthy

PART III POLITICS OF DISRUPTIVE NORDIC PLACE 
BRANDING

13 Branding on the Nordic margins: Greenland brand 
configurations 160 
Carina Ren, Ulrik Pram Gad and Lill Rastad Bjorst

14 Gastro Scandinavism: the branding of New Nordic Cuisine as
a discursive space for forging new identities 175
Kim Simonsen

15 Appropriation of the Nordic brand in the Estonian political 
discourse 1997-2017: consistencies and contestations 191 
Piia Tammpuu, Külliki Seppel and Kadri Simm

16 Phantasmal brand Sweden and make-believe in political speech 207
Mikael Andéhn

17 Nordic place branding from an indigenous perspective 221
Anne Heith

18 Market-mediated feminism and the Nordic: a commentary on
the political dimension of place branding 227
Cecilia Cassinger

91

109

124

139

153



Contents vii

PART IV CONCLUSION

19 The Nordic wave of place branding: a manifesto 236
Cecilia Cassinger, Andrea Lucarelli and Szilvia Gyimóthy

Afterword: riding the Nordic wave in place branding -  or does the 
Nordic exist and will it travel? by Mihalis Kavaratzis 244

Index 249


