
Contents

Preface vii
JOSEF IRAPPEL, JEANETTE STEEMERS AND BARBARA THOMASS 
Foreword ix
DENIS McQUAIL

PARTI
European Media in Crisis:
Problems, Perspectives and Definitions

1 What Media Crisis? Normative Starting Points 3
JOSEF TRAPPEL, HANNU NIEMINEN, WERNER A. MEIER

AND BARBARA THOMASS

2 Systemic Media Changes and Social and Political 
Polarization in Europe 20 
AUKSE BALCYTIENE AND KRISTINA JURAITE

PART II
Media Industry Crises and Transformations

3 European Communication and Information Industries 
in Times of Crisis: Continuities and Transformations 45 
LAURA Berges SAURA AND STYLIANOS PAPATHAN ASSOPOULOS

4 Broadcasting is Dead. Long Live Television: 
Perspectives from Europe 64 
JEANETTE STEEMERS

5 Crisis of the Commercial Media 82 
JOSEF TRAPPEL, LAURA BERGES AND ELENA VARTANOVA



vi Contents

PART HI
Crisis in Journalism Values, Public Communication 
and Representation

6 Safeguarding Newsroom Autonomy: 
Tensions Between the Ideal and the Actual 99 
AUKSE BALCYTIENE, KARIN RAEYMAECKERS AND ELENA VARTANOVA

7 Crisis of the News: The Framing of the Euro Crisis 
and the ‘Greek Problem’ 118
LEEN D’HAENENS, WILLEM JORIS AND

STYLIANOS PAPATHANASSOPOULOS

8 Gender and Media in Times of Crises 133 
CLAUDIA PADOVANI AND KAREN ROSS

9 A Crisis in Political Communication? 147 
STYLIANOS PAPATHANASSOPOULOS AND RALPH NEGRINE

PART IV
Looking to the Future: Policy Perspectives

10 Challenges and Confusion in Media Regulation:
A Four-Country Comparison 163
HANNU NIEMINEN, ALESSANDRO D’ARMA, 

CLAUDIA PADOVANI AND HELENA SOUSA

11 Renewing the Public Service Media Remit 182 
BARBARA THOMASS, HALLVARD MOE AND LEEN D’HAENENS

12 Can Civil Society Mitigate Consequences of Crises? 200 
ANKER BRINK LUND

Conclusions

13 Grappling with Post-Democracy: Media Policy Options 219 
WERNER A. MEIER AND JOSEF TRAPPEL

Contributors 231
Index 233


