
THE ELEMENTS OF USER EXPERIENCE

Table of Contents

CHAPTER 1

User Experience and Why It Matters 2

Everyday Miseries 3

Introducing User Experience 4

From Product Design to User Experience Design 7

Designing (for) Experience: Use Matters 8

User Experience and the Web 9

Good User Experience Is Good Business 12

Minding Your Users 17

CHAPTER 2

Meet the Elements 18

The Five Planes 19
The Surface Plane 20
The Skeleton Plane 20
The Structure Plane 20
The Scope Plane 21
The Strategy Plane 21

Building from Bottom to Top 21

A Basic Duality 25

The Elements of User Experience 28
The Strategy Plane 28
The Scope Plane 29
The Structure Plane 30
The Skeleton Plane 30
The Surface Plane 30

Using the Elements 31



THE ELEMENTS OF USER EXPERIENCE

CHAPTER 3 

The Strategy Plane
Product Objectives and User Needs 34

Defining the Strategy 36

Product Objectives 37
Business Goals 37
Brand Identity 38
Success Metrics 39

User Needs 42
User Segmentation 42
Usability and User Research 46
Creating Personas 49

Team Roles and Process 52

CHAPTER 4  

The S c o p e  P lane
Functional Specifications and Content Requirements 56

Defining the Scope 58
Reason #1: So You Know W hat
You're Building 59
Reason #2: So You Know What
You're Not Building 60

Functionality and Content 61

Defining Requirements 65

----------- Functional Specifications------------------------------------------ 68-
Writing It Down 69

Content Requirements 71

Prioritizing Requirements 74



THE ELEMENTS OF USER EXPERIENCE

CHAPTER 5

The Structure P lane
Interaction Design and Information Architecture 78

Defining the Structure 80

Interaction Design 81
Conceptual Models 83
Error Handling 86

Information Architecture 88
Structuring Content 89
Architectural Approaches 92
Organizing Principles 96
Language and M etadata 98

Team Roles and Process 101

CHAPTER 6 

The Ske le ton  Plane
Interface Design, Navigation Design,
and Information Design 106

Defining the Skeleton 108

Convention and M etaphor 110

Interface Design 114

Navigation Design 118

Information Design 124
Wayfinding 127

Wireframes 128



THE ELEMENTS OF USER EXPERIENCE

CHAPTER 7  

T he S u r fa c e  P la n e
Sensory Design

Defining th e  Surface

M aking Sense of the Senses 
Smell and  Taste 
Touch 
Hearing 
Vision

Follow the Eye

Contrast and  U niform ity

In ternal and  External Consistency

Color Palettes and  Typography

Design Comps and Style Guides

CHAPTER 8

The E lem ents Applied

Asking the Right Q uestions 

The M arathon and  the  Sprint

Index

vii

132

134

135 
135
135
136
136

137 

139 

143 

145 

148

< B >

152

157

159

164


