Table of contents

Table of contents
Table of contents
Introduction

1 Communication (M. Foret, L. Stejskal)

11 COMMUDICAION ccvviiviinibt bt S ideiitarsssnsiinsetassorssisassnsions hes slaeetes

L2 - SURMMARY Scviciiiiciiisriisisiinsiiinmminvidsssvissssssissnvims oot nGwinlmnt

2  Media (M. Foret, L. Stejskal)

e B T I
2 i T I e T T T e s

3  Integrated Marketing Communication (M. Foret, L. Stejskal)

3.1 Integrated marketing communication ..........cccccunernieinnnninennnnnsnnnnnens

3.2, 4 SUMMARY S siissunnsisiiinmiivaniraiisaeinis st

4  Advertising (M. Foret, L. Stejskal)

B3 FETINIG 205 v smmeri s R aaa s desisnes
- Eo R e T e SR R e AR P p

5 Sales Promotion (M. Foret, L. Stejskal)

T e T AR A IS SRR AL I R RS Y LR
o BT e e B g TR T S AP oY e L LR (T

6 Personal Selling (M. Foret, L. Stejskal)

6.1 PO ONRN SR s iiluboiuis srtoriins ioaihopssinbavnmans i rvidoresnsaois havsponsavandosny
T TN e e b e e b s T iea

7  Public relations (M. Foret. L. Stejskal)

7 ol T [T B ] TR et e i o S SR i e e SO S B
P | 11|11 | [ P g SO e A i g S P NSRBI L2t

8 Direct marketing (M. Foret, L. Stejskal)

11
11
16
18
18
21
23
23
29
30
30
39
41

41
46

48
50

51

51
59



6 Table of contents

8.1 DIt MarkRting -..onniannnisinnsiprancmincabsiab e B ik e 60
e T U S RSOSSN S | M = o] S ELE PR
9 Internet (M. Foret, L. Stejskal) 64
L1 L T (T o OO YNSRI SRR | 2.« 3 - 64 64
9.2 [ SONMBNY cuunsummuanisEssR IR s AR RN R D T
10 Corporate Communication (M. Foret, L. Stejskal) 68

10.1. .. Corporate COMMUNICRTIONT i iiiiisiviaisaviinissisiiisiomnsioiss GInsiisdedvsmivessesh 68
10.2 Corporate EmEIBY........soitiamemsid s il i S B G i 69
103 Corporate CUltHIEL. ottt e b
10:4 Corporate IMaRR .qiiinmisisisiiissiaunus i s iR sans 74
(0TS Ty ) RN . . oot . 7 < o o oty i Mg SR LA e 77

11 Trade Fairs and Exhibitions (M. Foret, L. Stejskal) 78
11.1 Trade fairs and exXhIDItIONS....eooressesssersasesssrnsssrassrsnissnsesssassnassnnssssnrosssesssnsars 18
VLT SUMMBIV conmammimmss s i et R O

12 Public relations on the Internet and in Corporate Practice (H. Jahodova) 85

12.1 Publicrelations on the Internet and in corporate practice .........ccovvurisinniianins 85
12.2 External and internal corporate communication .......ccvvvvervsresriessensnnsseesnnens 90

12.2.1 PR communication in SKOda AULO @.5......cccvereereerersersesssesrssssessesssassesseeses 94

0 7 T ) o e et SRESI L o LR Je S i S e Metiadm ol A MM i« |

13 New Forms of Marketing Communication in Public Administration (A.
Vaiova) 98

13.1 New forms of marketing communication in public administration ................ 98
B R T | L R U0 { IR OB |
13.3 Internal commURICAtION .....ocoxsessssspbisghaiiisaies drositrvissios IV posconss I TERETRR A VtlAD 101

1880 BB st R s IR i A e

13.3.2 Banhers..cuomuanmannnmmnmsaissonisimaaaimnnsmissaseanamcl1 08
13.3.3 . Text Nk s amimaiss st s s R 103
1238 E-mallwamimmsnamnnammvnmnararaivnamnsvinansanmera103



Table of contents 7

T o T T LT . 103
13.3.6 Audiovisual COMMUNICERION ...t aisersssionsasss gy 103
13,37 DOCIRL DBRWOEES 1ioissssissinsissmiaminssvsanipsar st sa e iissvasss 103
1304 WRT GOt s it i iisoesisimmsissmsmsnsssasrasiassuissirinsnis s bt ponrbssssbinteniost 104
335" DULE COMMUMIEEEION oot ansadsiisisiivnainisbsiessissiins ssidsusssstosin s siene 105
13.6 'VIER) COMMNUIIERION. .o vvimimmanorsesssssmiiimstemasiacs immmiosiissias iR 105
33,7 ST O COMBTIYIIICIRIDN ovoxuenvusnvarisgomumononnsnsesamassos s smest s s osiams IR S T AR L 106
13.8 Mobile marketing COMMUNICALION .....occvuivieiiiinieiiir e sirneesssreessssassssanaessnns 106
3230 PO B TR ITINIIIE (5115 rosiry s shemitivnsesssntonnsssonnsassssnesis sAARIEVAS RIS S RIS ASPROLIUAAASS TN 107
L d ) ST TN o et dinnacamtainivsssbosvisen sronssasinn msssantats T GA SRRSO AN b e 108
14 Marketing Communication in International Environment (J. Svétlik) 110
14.1 Marketing communication in international environment ..........cccoceniiiiniienns 110
202 DOVRITRINE .. s R SRR e 111
14.2.1 Standardisation of adVertiSing .........ceeceeervrerraerenineresreesesisesssrasssessesens 111
14:2.2: " LocalisEtion GF aOVERLISINE . it isisavin 113
L83 PUDHC FEINEIIINE (v suviinos s onsvcis iuvaes b yas s i i i RS s Sy SEo el 115
18.8  POrsonalSBIING .ooniviiisimnaisaiiissaia i iR s G R 116
TS S UMY Gl mont 8o S ot i divm ersoid berssliassia bialbsussa it i Db it 119
15 New Formats of Marketing Communication (M. Heskova, P. Starchoii) 121
15.1 New formats of marketing communication ..., 121
1511 COREIGUONSNID TMIAIMBTINE i ivaiiviiiiiiisiibaimiimmasssuiatesisinins st 122
35.3.2 TRRRCREAE IDALEBLINGE oiiiiiocisivininisnsinmsssismairss e e e vR bk 122
L e BN T Y T T T RN R R G e R - SR PP DI 123
15.1.4 Socially responsible Marketing.......cccvveiervrreiiiininreinnnsinnnrseessnesssssnane 123
1518 .. SOl cOrROrate INUTREEING . covitvumnmssssision mamsisssssrvabomomesasesiiins 123
35.1.8 1 CREEMATREUAR L LE ikl lluabiiaibliiiismmidsiminsvsmvisins 123
1507  KBSE Bt ET ITIRIRBEING .o coiscisaminsyressisssssmn s Vesuspusss sassanaaasiahasats 124

15 LB o AMBEE N DRIRBEINE oo vt i R R b b 124



8 Table of contents
D52 . . SURMAIY iococuiuciivsiascisvvsvsirsisnsnosisssnionins snnessnss suns saiasinrosevssuosssihiilbndus s ot suinss 126
References 127



