
Content
-. - --------------------------SLSSSIOSSISSSSSISASSSSSSMSSSSSSMSSSMMMSMMMMMMMMMMMMMMMMMMMAMM

CONTENT
I THIRTY YEARS OF POST-SOCIALIST RETAIL TRANSFORMATION 
IN CENTRAL EUROPE 5
2 THE TRANSFORMATION OF CZECH RETAIL 13
2.1 Retail before 1989 14
2.2.1 The stage of atomisation (1990-1995) 21
2.2.2 The stage of internationalisation (1996-2004) 23
2.2.3 The stage of consolidation (2005 - the present) 26
2.2.4 The stage of diversification (2013/2014 - until now) 29
2.3 Creation of the network structure in the Czech retail 30
2.4 Diffusion character of retail network structure 34
2.5 The phenomenon of shopping centres 37
2.5.1 Change in the development of shopping centres in the Czech Republic 44
2.6 Conclusions, trends, retail, and COVID-19 pandemic 47

3 THE TRANSFORMATION OF SLOVAK RETAIL 51
3.1 Stages in the transformation of retail 51
3.1.1 Retail in Slovakia during the communist era 52
3.1.2 Retail in Slovakia during the transition era 56
3.1.3 Retail in Slovakia during the globalisation era 59
3.2 Conclusions and trends 69
4 THE TRANSFORMATION OF HUNGARIAN RETAIL 73
4.1 Hungarian domestic retail between the two world wars 73
4.2 From nationalizations to 1989 74
4.3 The situation of cooperative retailing until the change of regime 77
4.4 Cooperative retailing after the change of regime 78
4.5 The awakening and conquest of private retail 79
4.6 Power fields and roles of Hungarian and international food chains 82
4.7 Types of shops and chains 90
4.8 Shopping centres and food retail 99
4.8.1 In Hungary from the beginning 99
4.8.2 The 7 generations of shopping centres 100
4.8.3 Shopping centres in Hungary 108
4.9 The impact of COVID-19 pandemic on retail sector 114
4.10 Will the future of trading be offline or online? 120
4.11 Conclusion 120

5 THE TRANSFORMATION OF POLAND RETAIL 123
5.1 Retail trade in the literature on the geography of services: A Polish 
perspective 123



Thirty years of retail transformation in V4 countries

5.2 Retail trade development 126
5.2.1 Retail trade until 1989-1990: the period of the centrally controlled 
economy 127
5.3 The chain structure in Polish retail trade 139
5.3.1 Development of super- and hypermarket chains in Poland 1 139
5.3.2 The phenomenon of shopping centres 147
5.3.3 Case studies of large-format retail chains: A temporal and spatial 
perspective 152
5.4 Conclusions, trends in retail trade and COVID-19 161

6 SOCIO-ECONOMIC CHALLENGES IN RETAILING: 
PAST EXPERIENCE AND FUTURE PERSPECTIVES 165
7 DETAILS AND DIFFERENCES IN RETAIL TRANSFORMATION
IN THE V4 COUNTRIES: CONCLUDING COMMENTS 173
REFERENCES 177
ABOUT AUTHORS 189
INDEX 193


