Contents 5
Contents
Contents 5
1 Introduction 8
2  Basic Principles and Meanings of Marketing (Foret, M.) 10
s O - | — 13
2k IR AN HORSTIONS vt s e s S erne 15
3  Marketing Management (Foret, M.) 16
3.1 MATACUINE SIEAEERIES. ... .ocococsonssrsssssrssivsssisssasnonsmansassnssonssnasisorssssasonas soonsoassnuasssns 17
B2 MATERDINE DI cicsosivoisiasipisssanismsivempissmssimaiismissssismmiaatinyisssiiissonmnponss 19
3.3 SUMMAry and QUESTIONS ... sausississnssivsnisiisiisisimassssiaissaieiisicioses 22
4  Marketing Environment and Portfolio Analysis (Foret, M.) 24
4.1 WMarketing environmMent aNAIVSIES .........cuiiissiismessiisimsssssisissmaassapsise 24
4.2 POrtfOlio @NAIYSIS ....coveeiriiiieeieeiiicieceaecitecseessaecssessaassaaerssssssassasessassaassnesssans 27
g T R T 32
5 Marketing Information System (Foret, M.) 34
5.1 Subject of marketing research —its definition and operationalization............. 37
5.2 Collection and processing techniques of marketing information.............cc..... 38
5.3 Object of marketing research — sample specification and selection of units .. 42
5.4 Statistical processing of primary data.........cccceveiivieiiiiriciiiieeccsnneeeeessaneeesanees 45
R T T T TR T B TR L LT LR SO S A LSO SRR L1 DN e A s (UL 1 8 48
6 Marketing Approaches (Foret, M.) 50
6.1  CONSUMET DERAVIOT ..ovvieiiiieieiciieiireeieccrreree e e e e e sraesaeeesesssnsasanessesessssnsasasessesnses 50
6.2 Example of consumer behavior and purchase decision - beer local patriotism53
6.3  Market SegmENtation.......ccoiiieieiiiireeiiiseeesiirsreeessesaessssseseesssssessssasssesssssssassssses 54
Gl | SIS SR COIMEIIOINES . ..o s anciosiisibg il ki g S S s AR A 57

7  Marketing Mix (Foret, M.) 58



6 Contents
i A o™ = O T 59
T2,  PriCBuissiassimsinitanrs Sncanismmusnmmeasmnmmmnnnnasniineg 64
7.3 DISUEDURION .covosrecssesernnssansvmmnsrosssmnsduossnmssusssnssansrsrunsnnsssssesnsssnsespnrsnsnsansssiosAiniss 66
T PrOMIOHON wovumnaninmimumisasmimmisssim i miivsisiismissiveasssonisrisin 69
7.5 SumMmMaty an0 QUEBSHIONS. ..icosssmssmsirsnshivsnssissionssiiiinaesioamasss v IS AR AL R0 74

8 Marketing in Local Development (Foret, M.) 76
8.1 SummMary and QUESTIONS .. csrirsasssassrnesssessanerensnssessensosssnsnassonasssssssvessrossenssonses 79

9 Services Marketing (Heskova, M.) 81
9.1  Marketing Programs iN SEIVICES.....c.cvveircrireerereseressrneseisararsesssssessssseesesessasesssns 82
g2 Services Marketing MiK.... oucwsidicasasminmmmnmsisimimmiaisissisainniva 84

9.2.1 Service as a type OF PTOBUET ..ot ssesciiasarninsstisonsssssssssisbissssotsmsssssosiisonss 84
9.2.2  The price of services and Price MiX ......cocceerrreervreersueinienenineesinesssnaesseneins 86
9.2.3  The place of business and sale channels...........cccccoeevverinreeieniieeecnieeeenns 86
9.2.4  Services marketing communICation .........ccooceirviicniieenieniieeinse e 87
D28  PHORIE st e s R e e 90
9.2.6  Processes and material environment..........cccocoiiiciiieinicineninin 91
8.3 Sericas Marketing ReSEaroh .o s it aiss s i anssssit st 93
9.3.1  Mystery ShOPPING (IMS) ....uvieiieiiiiieiiieeiieesisreseseesesaeessnsesrnnsssssesssasssnnesas 93
9.4  SUMMArY and QUESTIONS......cccveiiuiiiruriestreesseeisneessrsessssessnessssaessnesssssssssnssssnans 94

10 Green Marketing (Lieskovska, V., Petrovéikova, K., Megyesiova, S.) 96
10.1 Green Marketing As a Part of Marketing Philosophy ......c.cccecvevviiiiinvienineiinens 98
10.2 Green Marketing Development .....usiissuausiimisimiissiarsisiasmasmsiss 102
10.3 Implementation of Green Marketing into Activities of Individual Subjects...104
104 Green Marketing StratBgIas .. . iiumaiiiiiibiininiiirsisessesidassedsesstsssssnensvonte 106
10.5 Green Marketing As a Part of Sustainable Marketing ..........ccoccvviviinnieniininn 110
10.6 Problematic areas of the principles of green marketing in practice .............. 112
10.7 Protection of Consumer’s Rights and Green Marketing............cccccecviviiiinninnne 115
10.8 Future Development of Green Marketing .........cccoceeiieriiiiisiiiissiiec s 116



Contents

10.9 Summary and questions

11 City Marketing (Varova, A.)
11.1 City and City Typology ...

11.2 Development and Factors of City Development ..........ccccceviiniiniiniiiieciinnennnns

11.3 City Marketing ...............
b We VT T (—
11.5 City Marketing Mix ........

11.5.1 Partnership............

11.5.2 City As A Product...
11.53. .. City Price.,.ic..ciaiies
11.5.4 City Availability......
1155 Poaple...uisan

---------------------------------------------------------------------------------

---------------------------------------------------------------------------------

.................................................................................

.................................................................................

.................................................................................

11.5.6 City Marketing CommuniCatioN .......ccccveiiiiuiieiiiniessiineessisiseessssnesenssnens

12 Bibliography

---------------------------------------------------------------------------------

116

118

118
120
122
123
124
124

125
127
128
128
129
133

134



