
CONTENT
INTRODUCTION....................................................................................................6
1 ECONOMIC TRANSITION OF CORPORATE SECTOR: FROM 
CENTRAL PLANNED TO MARKET ECONOMY............................................7

1.1 The Methods of privatisation..........................................................................7
1.1.1 Theoretical elements of privatisation........................................................... 7
1.1.2 Speed of privatisation and restructuring...................................................... 8
1.1.3 Ownership change and restructuring progress............................................ 8
1.1.4 Restructuring and the role of the state........................................................ 9

1.2 Transformation in the Czech Republic........................................................10
1.3 Appendix 1 - Situation in the Industry of the Czech Republic after 1997 
 13

1.3.1 Output, employment and productivity in year 1998................................... 13
1.3.2 Output, employment and productivity in year 1999................................... 14
1.3.3 Output, employment and productivity in year 2000................................... 15
1.3.4 Output, employment and productivity in year 2001................................... 16
1.3.5 Output, employment and productivity in year 2002................................... 16
1.3.6 Output, employment and productivity in year 2003................................... 17
1.3.7 Output, employment and productivity in year 2004................................... 18
1.3.8 Output, employment and productivity in year 2005................................... 19
1.3.9 Output, employment and productivity in year 2006...................................20
1.3.10 Output, employment and productivity in year 2007................................. 22

2 CONSUMER’S RIGHTS IN THE CZECH REPUBLIC.............................24
2.1 The Consumer Policy Programme for 2006-2010.....................................28

3 THE CZECH NATIONAL QUALITY PROGRAM ......................................33
4 CZECH RETAIL AND ITS DEVELOPMENT .............................................39

4.1 Retail development....................................................................................... 39
4.2 Retail & Hypermarkets.................................................................................39
4.3 Latest facts about Czech retail....................................................................41
4.4 Central and Eastern European shoppers - are they similar? ................. 42
4.5 Appendix - definitions of retail formats.......................................................44

5ADVERTISING IN THE CZECH REPUBLIC.............................................46
5.1 Advertising industry in the Czech Republic............................................... 46
5.2 Advertising spending and its structure.......................................................46
5.3 Marketing spending and market research................................................. 48
5.4 Marketing in Czech businesses...................................................................49
5.5 Consumers’ perception of advertising intensity....................................... 49
5.6 Consumers’ perception of advertising content.........................................50
5.7 Czech consumers and the role of brands...................................................50

3



5.8 Ethics of Advertising................................................................................... 52
6 MOBILE COMMERCE IN THE CZECH REPUBLIC...............................55

6.1 Introduction..................................................................................................55
6.2 Definition of m-commerce..........................................................................55
6.3 Technology bases of mobile commerce................................................... 56
6.4 M-commerce in the Czech Republic.........................................................57

6.4.1 Mobile network operators in the Czech Republic..................................... 57
6.4.2 Mobile phones penetration and use of mobile services............................58
6.4.3 Mobile commerce....................................................................................59
6.4.4 Mobile gaming........................................................................................ 60
6.4.5 Mobile marketing.....................................................................................61

6.5 Internet and e-commerce...........................................................................62
7 ENVIRONMENTAL MANAGEMENT......................................................... 66

7.1 Arguments for implementation of Environmental management.............67
7.2 The chosen forms of Environmental management................................. 68

7.2.1 ECOLABELLING.................................................................................... 68
7.2.1.1 The EU Eco-labelling Programme - The Flower.........................................69
7.2.1.2 The National ecolables in another countries.................................................71
7.2.1.3 Perception of the ecological production.........................................................72

7.2.2 ISO 14000.............................................................................................. 73
7.2.3 EMAS (Eco-Management and Audit Scheme)......................................... 74
7.2.4 Cleaner Production..................................................................................74

8 THE CZECH ACCOUNTING SYSTEM AND ITS RELATIONSHIP
WITH IAS (IFRS)........................................... :....................  77

8.1 The Czech accounting system..................................................................77
8.2 Accounting systems in the Czech Republic............................................. 78
8.3 Financial statements in the Czech Republic............................................ 78
8.4 Basic accounting concepts and principles............................................... 81
8.5 The European accounting system............................................................82
8.6 The International Accounting Standards (IAS), the International Financial
Reporting Standards (IFRS)...............................  82
8.7 IAS and their relationship with Czech national accounting standards ...85
8.8 Tax system in the Czech Republic............................................................85

9 STRATEGIC PARTNERSHIPS................................................................... 88
9.1 Introduction................................................................................................. 88
9.2 Classification of the enterprises according to their size.......................... 88

9.2.1 Size of an enterprise............................................................................... 88
9.2.2 Disadvantages of SME’s..........................................................................89
9.2.3 Disadvantages of large companies..........................................................89

9.3 Strategic partnerships................................................................................90

4



9.3.1 Forms of strategic partnerships................................................................. 90
9.4 Risks of strategic alliances...........................................................................94
9.5 Cooperation in retail and wholesale............................................................95
9.6 Conclusion......................................................................................................96

10 INNOVATION MANAGEMENT....................................................................97
10.1 Introduction.................................................................................................. 97
10.2 Definition of innovation...............................................................................97
10.3 Innovation and EU.......................................................................................99
10.4 Tools of innovation support and measurement..................................... 100

10.4.1 Trendchart and European Innovation Scoreboard................................ 100
10.4.2 Innobarometer........................................................................................102
10.4.3 Community Innovation Survey (CIS)......................................................102

10.5 Innovation in academic research............................................................. 104
10.6 Innovation process................................................................................... 105

10.6.1 Steps of Innovation process within the company................................... 106
10.6.2 Some rules of Innovation management................................................. 107

10.7 Sources of innovation...............................................................................107
10.8 Innovation Environment in the CR...........................................................108

11 MULTISTAGE DECISION-MAKING........................................................110
11.1 What is decision making?.........................................................................110
11.2 Theory intermission n.1............................................................................112
11.3 Dependent uncertainties..........................................................................113
11.4 Theory intermission n.2 - Risk attitude...................................................114
11.5 Theory intermission n.3 - Certainty equivalent for an Exponential Utility
Function..............................................................................................................117
11.6 Theory intermission n.4 - The value of information.............................. 118

12 THE DEVELOPMENT OF FDI IN THE CZECH REPUBLIC............124
12.1 Foreign direct investment........................................................................ 124
12.2 Types of FDI..............................................................................................124
12.3 Involvement in international production..................................................125
12.4 Why do firms invest abroad?...................................................................125
12.5 Policies to Attract Foreign Direct Investment........................................126
12.6 Investment climate in the Czech Republic............................................ 127
12.7 Inflow of FDI..............................................................................................128
12.8 Czechinvest...............................................................................................130
12.9 Investment incentives...............................................................................131
12.10 Manufacturing......................................................................................... 131
12.11 Technology Centres and Business Support Services........................131

5


