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Illustrated Guide to Communicating 
Science through Diagrams and 
Visualizations is a practical guide for 
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communication, it then outlines a 
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evidence-based design strategies. The 
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step-by-step graphical worksheets, 
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a practical reference for anyone that 
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and beyond.
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a This beautifully illustrated book is like a 
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of the trade are there and they fit together 
seamlessly. Communicating science 
visually has unique challenges and 
considerations, which makes this book a 
must-read for creators of science visuals. 
The step-by-step approach is accessible to 
all levels, from students to researchers to 
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-Kelly Krause, Creative Director, Nature
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A great read and valuable resource 
for designers and researchers alike." 
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elegance of its comprehension. With this 
marvelous book, Jen generously shares her 
approach to beautiful, informative design, 
and it does something I once wouldn't 
have imagined was possible: It makes me 
appreciate and love her work even more."
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