
CONTENTS

Preface........................................................................................................................................................................ 1

List of Contributors......................................................................................................ix
Table of Cases............................................................................................................ xiii 
Table of Legislation.................................................................................................... xix

1. Introduction: Regulating Digital Platforms: Shall We, Shall We Not?................. 1 
Kalpana Tyagi

PART I
DIGITALISATION AND THE EU’S REGULATORY RESPONSE

2. The Notion of Abuse: Cues from the Italian FBA Amazon Case.......................25
Federico Ghezzi and Mariateresa Maggiolino

3. The Digital Markets Act: Tailoring the Tailors...................................................43
Oles Andriychuk

4. Assessing Geo-blocking as a Tool to Prevent the Risk of Being 
Sued in EU Member States for Cross-border Copyright Infringements: 
A Plea for the Directed Activities’ Approach to Jurisdiction......................65
Birgit van Houtert

5. Access to Data, Databases, and Algorithms in the Digital Markets 
Act and the Digital Services Act...................................................................87
Joanna Mazur

PART II
GLOBAL RESPONSES TO DIGITALISATION

6. Are Data Spaces a 'Silver Bullet’ for the EU Data Economy?...........................105 
Margherita Corrado and Laura Zoboli

7. Algorithmic Transparency in Rankings: Balancing Intellectual 
Property Rights and Disclosures in the EU and India...............................125
Pratiksha Ashok

8. Regulating Digital Platforms: Intermediary Liability and Content 
Moderation in Copyright Enforcement......................................................141
Subhashish Gupta and Sneha Mehta



viii Contents

9. Challenges to Competition and Innovation in Digital Markets: 
Insights from Latin American Cases......................................................... 159
Juan David Gutierrez and Manuel Abarca

10. Regulation of the Digital Markets in the UK, US and the EU: 
Context, Criteria, Containment, and Beyond..........................................177
Mehmet Bilal Unver

11. Assessment of AI-enabled Price Discrimination under Competition 
Law in China...............................................................................................203
Qian Li and Niels Philipsen

12. US Competition Law in Digital Markets..........................................................221
Allen P Grunes and Rosa L Baum

. PART III
SUMMARY

13. Content, Competition, and Data: Ex ante Regulation to Make 
Digital Markets Contestable...................................................................... 241
Kalpana Tyagi

Index......................................................................................................................... 251


