O BN O T e e e e s e T e 7

Acknowledgement ... e 9
IR DT UG ION cineriiasimorss ensnnisesarhssse mess AbseATE SIS RRA PR ST R R NSRS mEA TS 11
1B CONOMY ciirirmrsrminiss i s s irvisesaes 13
Ll Introductonaismsrsrrirmmmemrssesiamadd
12 E-Terminelogy:cusnammsnionamsiamsmiaiimimsamimiy 13
E-Commerce 13
E-COMTIETTE TYVIES. oo essrerissmsssssssssssisrscsisssmsssssansitarse 14
E-Business 17
Internet Ecosystem 17
Dot-Com Economy 1
E-Economy .18
D G L BTN ovissrsieiiencimssnessmerersssensor s s ommps s AR e SRR SEF AR TSR 18

1.3 Significance of E-ECONOMY .....cocovveirrmreernnieessesinessesessesssssssessssnes 18
1.3 “Valie ImplicationS s mmnso i 22

1.4 Conclusion S L TS s A S b o B W 23
2. Holistic Management — New Theory of Value ..........c.cuu..u. 27
2. L LT OAUCEION. 1ovssorssssssssssmenssnrsnsssssamssarnisssssstossnsssissssrpassunssesesssssapssasnesmmssnisses 27
2.3 Reasons for Managing the Value ... 28
2.3 New Approach to Management.......uimiimsissisiing 29
D o T DTy Lo T S o 32
3. Value Based Management — Heterodox Approach............ 35
3.1 Introduction T T Mo 35
3.2 Materials and Methods ..., 30

Entropy Theory of VAlUe i 36

Methods 37

Research Question Formulation. 37
3.3 Results and DiSCUSSION v 38

Value Discrepancies .38

Fuzzy Integral 41




New Integral for Capacities 47
A SUMMATY iiinmaiimmmimammsmaiastsamiramasmmrmme 49

3 S oS ION s s T e S R A 50
4. Performance Measurement System.....cccceervrrneevererernsenens 57
4oL IIVER ORI CEEON ciucsussaisssisnansouaissssiunss rowasssusiasssssasadsnss i i b s cusvai i s 57
4.2 Limits of indicators on the f“nanc1al basis 58
4.3 Factors of company performance 59
4.4 Analysis of Models.....ccounnenee. 62
4.5 C ORI CIMBION suuuussassriveisssssssassisis isssissosisaisss nsoosocssins osi v BRI 64

5. Value Creating Subjects of E-Economy: Case of Star-up Firms

............................................................................................ 69
5.1 Introduction ... R s O
5.2 Characteristic Start Up Features ......................................................... 70
5.3 Capital Structure and Determining Factors........cinn 72
5.4 Methodology and Data T
5.5 RESUIES st w79
Identifying the factors determining capital structure in start-up
companies 84
516 COMCIIBION v R 89
CONEIMSION aiiiavamivinsiaimiissisaiir ssam e ysa s s aaris 95
ALGHE TG AUBNOIE: s csimeorimesmmmsessimurmiitecsmestimnebidassen s 97

7513 = o 99



